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PHOTOMOUNT STORY OF THE MONTH 


Both of These Portraits Were 
Done by Rudy Moc 


of Lorain, Ohio 


RUDY MOC 





... this one in 1928 ... this one in 1953 





and both were delivered in Gross Mounts 


“Having been in business for using Gross mounts has made 
thirty-four years, and having the selling of our photographs 
used Gross mounts for some much easier. 


thirty of those thirty-four years, “The friendship created thru our 


| cannot avoid the feeling that business relationship has been 


the use of your mounts has most gratifying, and | hope it 


helped me in the success | have continues for a great many more 
And another thing — we 


are distributors of Arthur enjoyed. years.’ 

Hertzberg and Craftsmen 

Albums, Photo Books, Photo y o as . ; 

Covers, Folding Frames and Artistic packaging of any mer RUDY MOC STUDIO 
Decorative Leather _ Items chandise relieves the pressure RUDY MOC 

for United States, Canada 

and Hawaii. If you are not of salesmanship, and so | feel Lorain, Ohio 


on our calling list, write 
us for information in detail. 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS * TOLEDO 12,7081 0 

















For portraits of character use Triple S Ortho 


Ansco film sco Triple S Ortho and discov 
how it can aid in 


of your work 


improving tl 


ASK FOR 


Because this fin 
combines long-scale gradation 


orthochromatic sensi quality 
r prints: P 


and high 

tivity, many successful photog asy way to bett ot 

raphers prefer it fot portraitur raits take on added warmth and 

I tior wh n vour nl ry i } SCO 


under daylight, strob« 
fluorescent illumina made on beautiful At 


S Ortho a 


o Indiatone Paper 


ANSCO, Binghamton, N. Y. A 
A), Singnede : FILM AND PAPER 


Division of General Anilit 


iges which mak 
choice fot trait photog Film Corporation. ** From Research | 
raphy. Get acquainted with An to c 


People Who Know Buy Ansco 











Book More Weddings. . . 
Sell More Wedding Pictures... 
Increase Your Profits . . . 


Here's a remarkable new 
WEDDING PORTRAIT WINDOW DISPLAY 


to help you do all three 




















































































































































































































To most photographers wedding picture business is important business because orders run 
larger. Here is a window display to help you increase your number of orders. It’s big, it’s 
attractive, and it offers a special package deal features the popular Incerto Easel and is designed 
to help you sell more and larger orders of wedding portraits. 

Your local Taprell Loomis professional dealer should have this new 30x40-inch Wedding 
Portrait Display ready for you. Just ask for No. P6191 Wedding Display. The net price is $1.75. 
If he can't take care of your requirements, order direct from the Advertising Department, 
Eastman Kodak Company, Rochester. 


TAPRELL LOOMIS 


DIVISION OF EASTMAN KODAK COMPANY 
CHICAGO 16, ILLINOIS 
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STAINLESS STEEL 
CYCLONE FILM WASHER 


Leedal’s 
patented new, 
revolutionary 
design film 
washer for 
amazing 
performance 
—geared 

to save 
valuable film 
washing time 


AVAILABLE IN 2 SIZES 
Model 810 for 8x10 and smaller 


Model 857 for 5x7 and smaller 

Greater capacity, 55-60 hangers. 
ORIGINAL IN ACTION Fresh witer circulates in a 
vertical swirl between each negative. This direct action assures 
individual wash on each negative. Speeds up washing . No 
sludge in bottom No dead pockets. Manual water lock 
on outlet end regulates height of water to either wash film 
only or complete hangers 

Color Processing and Deep Roll Units also available 


SEE YOUR SUPPLY HOUSE REPRESENTATIVE TODAY 
or Write for Free Illustrated Catalog No. H149 


|LEEDAL STAINLESS STEEL PRODUCTS, INC. | 


2707 SOUTH WEL{S STREET © CHICAGO 16, ILL. 












WORLD’S 
FINEST 


CUT FILM 
LDERS 


Double Action 
Light Trap 


\ 


ant 





Four Standard Sizes 
2a x 3% - $3.85 


Die Cast 
Film Guide 


34x 4h - 3.99 
4x5- 4.12 Fully Guoranteed 
Sx7- 4.71 For Your Complete Protection 







Sold at leading camera stores everywhere 
Write for FREE literature 


LISCO PRODUCTS CO. 


631 West Elk Avenue, Glendale, California 





bos difficuk 
Miracle Solution itn ae tee 
rocess . . . megative or print retouching dyes combined io 


a chemical base balanced for correct viscosity. surface 
tension and gelatin controlling characteristics; plus a new. 
improved Dyacol Silver Etch . . . a scientific system for 
the photographer who wants complete control of tonal 
balance and gradation. The Dyacol] dye solutions flow on 
smoothly, lie flat. release their dyes at a uniform rate. 
For information and prices write. 
Boz 192. San Francisco. California. 
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Stereo in the Studio 


By Russell C. Hanson 








This department, deliberately intended to 
awaken professionals to the importance of 
stereo as a profitable side line if not a major 
field, is devoted to selling stereo commercially, 
available markets and how to approach them, 
pricing, production and other studio problems. 
Correspondence and questions are invited. 











LARGE SCALE STEREO commercial assignments, handled 
by big name studios for industrial accounts, are almost 
a thing of the past. That, in substance, is the opinion 
of E. E. Lichterman, producer of many industrial stereo 
sales kit programs, and owner of 
Studios in Chicago, Il. 
stereo work 


the Eugene Lewis 
Instead, we find the bulk of 
the local home town 
professional, or even amateurs when no pro lets his 
services 


centering around 


be known. 


Recently, when | visited the Lewis Studios looking 
Mr. caught me up short 
with the remark that | called about five years too late. 
An interview at that time would have found him elbow 
deep in stacks of stereo slides. 


for stereo news, Lichterman 


But not so today. 


During stereo’s commercial heyday, 
many enterprising commercial studio 
operators rubbed their hands and mused to themselves, 
“Oh boy! how long has this been going on?” But now 
the stereo picture has shifted from a big-time operation, 


involving sales of 100 to 1,000 viewers and carrying 


according to 
Mr. Lichterman, 


cases, and several thousand color slides, to much 
smaller deals. The demand today is for more on the 
spot shots of home installations, made directly for 


local sales outlets. 

One of Mr. Lichterman’s early stereo projects took 
place around 1947. At that up a 
ceramic tile manufacturer for a large quantity of stereo 


time he signed 


sales kits. The manufacturer's executive sales 
He 
got his local branch managers interested in the idea, 
and they agreed to equip their sales with 
individual 3-D kits, each containing a viewer and 24 
This number 
period of months. 


manager 
was very enthusiastic about the program. in turn 
men 
stereos. increased to 36 over a 
once the flush of 
enthusiasm subsided, the branch managers and salesmen 
began clamoring for local shots of some of their own 
installations. Too often, no professional was available 
for home town stereo shooting, so the whole 3-D project 
shifted into low gear. The above story has been 
repeated on most of the large stereo deals subsequently 
handled. 

Mr. Lichterman stated that his studio is doing little 
stereo work at present. Earlier, some of their deals 
were in the $5,000 to $10,000 bracket, including the 
price for carrying cases Today, they 
service only a few stereo accounts while the bulk of 
business comes from regular photo work for advertising 
customers. 


was 


However, initial 


and viewers. 


The list of past stereo users serviced by the Lewis 




























IF you scorn a thin silver dime, remember . . . ten 
of them make a dollar. A lot of photographers who — ‘ 
think they have money-sense are letting dimes slip —— 
through their fingers every day they don’t sell 
Hollistonized prints. Dimes that add up to dollars. D 

\ DS 


Holliston Photo-Cloth stays with the print — it <7 


is a part of the print. Comes in standard sheet sizes, 





also forty yard rolls, adhesive one or both sides. So 


simple to apply anyone in your studio can do it. 


AX 
THE HOLLISTON MILLS, INC."Sizc3°° we 


NEW YORK e PHILADELPHIA e° CHICAGO 











: RE Es; eS en Me 
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/HOLLISTON 
PHOTO-CLOTH 
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BROWN KRarr 
ENVELOPES 


ONLy 


Pp 
(IN 5,000 tors) 


Your nam 
. © and 
'N” black ink, _—. 


Printed 
layouts and cuts 


ottractive 


Buy APEC... 


AMERICAN PRINTING 
& ENVELOPE COMPANY 
130 WEST 17th ST., NEW YORK 11 





surner-eReich 


TRIPLE CONVERTIBLE 





ANASTIGMAT 


AGAIN AVAILABLE 


Precision 10-element lens available in bar- 
rel or shutters (also synchro). Sizes from 
4x5 to 12x20. Each lens provides three 
different focal lengths. 


GUNDLACH MFG. CO. 
FAIRPORT (ROCHESTER), N. Y. 





WE CAN SAVE YOU MONEY!! 


use all or a portion of these services 


@ Developing @ Proofing 
@ Retouching @ Coloring @ Heavy Oils 
@ Printing e@ Enlarging @ Copies 


fine quality—prompt service—reasonable rates 
Send for price list today 


229 E. 6th STREET 
ROYLAC STUDIO CINCINNATI 2, OHIO 


“The Photographer’s Finisher’’ 
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Studios proves the magnitude of its operations. 
Furniture, popcorn machines, small statuettes, package 
goods, lingerie realistically displayed and sewing 
machines are but a few. 


The biggest users, however, were manufacturers 
of home installation products and equipment, such as 
floor tile, kitchen cabinets, bathroom fixtures, bars and 
beautifully upholstered booths for cocktail lounges and 
restaurants, house siding and awnings. 


When asked what was the usual price for this 
stereo work, Mr. Lichterman pointed out that this had 
to be a fluid figure. The charge was subject to many 
variables. Studio shots fell into one price category, 
road shooting another while difficulty of handling and 
lighting the subject, and quantity shooting, governed 
each final price. He said that $48.00 per dozen of 
each subject was typical, with quantity shooting 
lowering the per slide cost to $2.00 each, glass or 
plastic mounted. 


Trade shows continue to bring in stereo revenue. 
Here the studio usually works directly for the booth 
designers, and occasionally the exhibitors. Other 
steady accounts continue to call for 3-D slides, but for 
the most part, stereo has about passed out of the 
picture. 


| might add that on lengthy assignments, Mr. 
Lichterman’s able photographers, Plato Troy, who does 
most of the stereo photography, and Tats Hikiea, use 
two or more stereo cameras. This helps considerably 
when models are used. Speaking of models, whenever 
industrial accounts have asked for a few “arty” pictures 
for their sales kits, the two or more camera deal has 
kept model fees down. Also, the models have been 
able to retain a more natural pose with shorter shooting 
periods. Low priced, low quality stuff from the west 
coast has knocked the props out of this work too. 

Looking back, Mr. Lichterman points to the demand 
for local shots of home installations as one of the 
biggest reasons for the demise of stereo in_ his 
operations; this type of scene instead of the factory's 
choice. A _ kitchen dealer in Cleveland doesn’t care 
particularly to show his customers scenes made in New 
York City or Chicago. He wants his stuff localized so 
the home folks will evince more interest. Home town 
pictures help to personalize the salesman’s presentation. 

Other reasons for the decline of stereo work on 
the grand scale, at least as far as the Lewis Studio is 
concerned, are attributed to cut throat competition. 
Some of these Johnnie come latelies, who wanted in 
on a good thing, began whittling the price down. 
Today, most of them are out of business entirely. 

This informative interview with Mr. Lichterman 
should serve to clarify the stereo commercial picture 
today. To me, the decentralization of stereo work is a 
healthy readjustment for our profession. True, the 
bigger studios in metropolitan areas have probably 
felt the pinch; but I’m thinking primarily of the 
thousands of smaller studios scattered about the country. 
In each locality, various branch sales outlets selling 
home equipment installations need and want 3-D slides. 
I've written about it several times, pointing out the 


























fix film in 2 minutes! 








minutes 


USE JIFFIH®... the lightning-fast liquid fixer 
for all film and paper 


Save hours of darkroom time! A fresh solution of Jiffix will 
completely fix and harden your film in 2 minutes...up to 4 times 
faster than ordinary hypo baths! For proof... check the chart: 











Approximate Fixing Approximate Fixing 

TYPE FILM Time in Fresh Time in 

Jiffix Solution Hypo 
a Process 26 seconds | 42 seconds 
g Fine grain 100 seconds 430 seconds 
@ Superfast Pan 100 seconds 430 seconds 
Standard Pan 120 seconds 480 seconds 
Orthochromatic 120 seconds 480 seconds 








For prize prints — develop 
all your papers in PICTONE®! 





Jiffix will fix 1% to 2 times more film per gallon than ordinary hypo baths 
Hardener is bottled separately so you can adjust the hardening power 
to fit your requirements. Just add water and start fixing—more time saved 
Order a trial supply today and write for FREE Data Unit X-183. 


MALLINCKRODT CHEMICAL WORKS 


Mallinckrodt St., St. Lovis7, Mo. 72 Gold St., New York 8, N. Y 
CHICAGO © CINCINNATI * CLEVELAND * LOS ANGELES »* MONTREAL + PHILADELPHIA * SAN FRANCISCO 
Manufacturers of Medicinal, Photographic, Analytical and Industrial Fine Chemicals 
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We Work! 
You Profit! 


Faced with a difficult copy or res- 
toration, many a_ photographer 
passes up what would have been 
a profitable order. Much worse, a 
probable customer for his regular 
work goes to some one else. 


Such jobs, as well as all types of 
color work, such as miniatures, oil 
paintings, sketches and the like, are 
our specialty. Our low prices make 
possible mark-ups of 100% up. 


Instead of closing your door to dollars, 
write for our new illustrated price list 
and see what you are missing. 


THE WALTER GAEHLER CO. 


510 S. Clinton St. Syracuse 2, N. Y. 


/\_T\ GREATER 
| 


School Ninth Annual Summer Program 

a9 Of Cox offers Josef Schneider on child 

Photoer , photography; portraiture and re- 

| 8 aphy touching by Gerda Peterich; advance 

{ a : photography and dye printing by 
John Doscher. 








Write School for illustrated folder 
and complete list of 
instructions. 


DOSCHER COUNTRY SCHOOL OF 
PHOTOGRAPHY 
WIDE GATE SOUTH WOODSTOCK, VERMONT 








Phot-O- Chrome 


“Sparkling Color” “Matte Finish” 
Prints Prints 


CLEVELAND COLOR SERVICE 
3974 Eost 131st Street 
Dept. P.P. Cleveland 5, Ohio 
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types of businesses using this medium, and suggesting 
a number of sales approaches to use. Now we have 
the word of a large, successful commercial studio 
owner, telling us how the stereo idea has sifted down 
to the small studio level. 


Some competition can be expected from local 
amateurs, because stereo shooting is certainly not 
difficult, especially out of doors photography. However, 
rarely does one find an amateur who can produce the 
same day after day quality work so requisite in 
photography for pay. 

Mr. Lichterman also discussed several well-known 
limitations regarding stereo sales kits. Hand held 
viewers allow only one person to look at the picture 
at a time. This sometimes adds confusion to the 
salesman’s presentation with a group of people. Then 
too, the salesman tends to lose interest in carrying the 
kit ground, especially on call backs to the same client. 

Continued replenishment with new stereo scenes is 
necessary to any successful 3-D kit program. It is up 
to the photographer to sell this idea to every stereo 
account. The program will die on the vine if you don’t. 


Book Reviews 








We will gladly order and have sent direct to 
you postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











| PHOTO DARKROOM GUIDE, by Robert E. Hertzberg. 47/ex7%, 
122 pages, profusely illustrated. Paper, $1.95 postpaid 
Publisher: Greenberg. 

This handbook is quite a departure from the many which have 
preceded it in this publisher's series of Guides, being a 
general manual on darkroom work instead of a monograph on 
one particular make of camera. It is intended, of course, for 
the more serious amateur who decides that he wants to process 
his own negatives and make his own prints and enlargements 
Readable, thoroughly detailed and easy to understand 


HB CANON GUIDE TO 35mm PHOTOGRAPHY, by Kenneth S 
Tydings, S.P.E. 4’/ex7%, 128 pages, profusely illustrated. Paper 
$1.95 postpaid. Publisher: Greenberg 

This, as the title indicates, is chiefly devoted to the Japanese 
Canon camera, which has been making considerable headway 
among amateurs in this country. It is much on the style of 
Dr. Tydings’ many other Guides though we do note that once 
again he has altered his basic instructions on lighting to what 
he now calls the ‘‘Clock Circle’’ system. Canon owners who 
want to get the most out of their cameras will find it almost 
indispensable. 


MB OMEGA ENLARGER GUIDE, by Kenneth S. Tydings, S.P.E 
4’ax7%a, 128 pages, numerous _ illustrations Paper, $1.95 
postpaid. Publisher: Greenberg. 

Apparently Messrs. Greenberg and Tydings are out to set a 
record because this is the 15th or 16th in their series of 
Guides and there seems to be no end to then This time Dr 
Tydings devotes his space to all models of the well known 
line of Omega enlargers with, as an unexpected dividend, a 
couple of pages in full color showing the coloriig of a print 
All in all a@ good general handbook on enlarging with, in 
addition, chapters on coloring, print finishing and the like 


BB GRAPHIC GRAFLEX PHOTOGRAPHY, by Willard M. Morgan, 
Henry M. Lester and others 6'/1x8’/s, 424 pages, profusely 
illustrated. Cloth, $6.00 postpaid. Publisher: Morgan & Lester 
The majority of books on photography run through one edition 








E. I. du Pont de Nemours 
& Co. (Inc.), Photo 
Products Department, 
Wilmington 93, Del. 





FLASH! 


Parlin, N. J..-The Photo vet 
ucts Department of E. 
du Pont de Nemours & Co. 
(Inc.), announces production of 
a new panchromatic sheet film 
to be known as Du Pont ‘‘Su- 
perior’’ Press. It has a daylight 
exposure index of 200 and a 
tungsten rating of 160. 

‘‘Superior’’ Press has already 
been in use for several months 
on a limited basis by some of 
the nation’s leading press pho- 
tographers. Field tests have 
pointed up the outstanding 
ability of the film to record 
photographs under the most un- 
favorable lighting conditions. 
Du Pont 16-D Film Developer 
is recommended for normal uses. 
6-D Fine Grain Developer mod- 
ified by using 10 times the nor- 
mal quantity of Borax, greatly 
extends the speed of the film. 
Effective speed ratings as high as 
1000 daylight have been used 
successfully. Tone scale is of 
such type that, while fine details 
are held in underexposed shadow 
areas, highlights retain tone 
separation without blocking up 
when the film is overexposed. 
The new film is now available at 
photographic supply stores 
everywhere. Try it soon. Ask 
for Du Pont ‘Superior’ Press 
by name. 











If It’s a Gift Picture 


When a customer wants 
for a special gift .. . Suggest a Du Pont 

‘‘ITvora’’ miniature. This sensitized 
white printing film has a rich ivory- 
like finish. It is coated with a projection 
speed emulsion similar to that used for 
Du Pont Warmtone projection paper. 
The warmth and richness of the prints 
can be further enhanced by sepia or 
selenium toning in any of the conven- 
tional formulas. 

Colorists like ‘“‘Ivora’’ too. It has a 
special velvety smooth surface that 
holds every detail, yet is designed for 

asy application of oils. Toning of 
course keeps blacks from showing 
through the colors and helps keep 
shadow areas open. 

Select several of your finest frames 
and make up colored ‘“‘Ivora’’ samples. 
Keep them handy at the counter where 
you show proofs ... suggest them as 
wonderful desk gifts for Dad on Fathers 
Day ... you'll be glad you did and so 
will your customers 
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Advantages of Speed Lights 


by BrLLo MatTrHews Smi1Tu, San Antonio, 


Texas 


(Part 2 of an article on Quality Portraiture with Speed Lights 


In our studio, we have paid for our 
speed lights by the savings on negative 
materials alone. With our old lights we 
used to make from a dozen to twenty 
negatives of young children and babies, 
to be sure we could show four or six 
good proofs without some movement in 
them. We now make 
eight negatives and 
show eight excellent 
proofs. 
The motion-stop- 
ping quality of speed 
lights has also cut 
down the number of 
our re-sittings. How 
many times do we 
build an expression 
to the point we want. 
only to be surprised to 
find, when we make 
the proof, that the 
wonderful smile we 
thought we had is 
ruined because the 
subject was jiggling 
with laughter and the 
catch-lights in the 
eyes are blurred? With 
speed lights, we get 
the smile but the 
jiggle isn’t there. Re- 
sult: no re-sitting ... 
no wasted time 
more profits 
Perhaps one of the 
greatest advantages 
of speed lights lies in 
the advertising possi- 
bilities that are opened 
up by their use. They 
are new, and as yet, 
not too widely used. 
li always helps to be among the first 
to own new things. These lights are 
cool! 'Tell them how cool they can be 
sitting under your studio lights. Speed 
lights are not bright and glaring. You 
can advertise that, too. 


Speed Lights Help Do 
‘‘Impossible”’ Job 


The illustration (above) of the man 
holding dark-tinted glasses represents a 
portrait that could not have been made 
without speed lights. This man wears 
these glasses constantly. They are not 
sun glasses, but ground lenses tinted 
such a dark green as to be almost black 
He can’t stand bright lights. But with 
speed lights we were able to obtain a 
portrait of him without his glasses . . 


not just a picture, but a portrait that 
was good enough to hang at the 
Nationa] P. A. of and to win first 
place in our State Exhibit 

May we now drop a word of warning 
about the over-emphasis of the action 
stopping ability of speed lights. Use 


this characteristic only to capture the 
expression when you see it. Do not 
try to manufacture movement just so 
you can use your light to stop action 
If you do, you will find as we did, that 
you will get some of the most moronic 
expressions imaginable. Work on ex 
pressions as you always have. Build 
the expression to its peak and rest 
assured that your speed lights will 
capture it just as vou saw it 

Speed lights will do anything any 
other light will do and do it better 
Speed lights are wonderful and we 
would not be without ours. They make 
better portraits for us. They bring in 
larger and they bring more 
people to studio. In short, they 
make us a better living and 
that, after all, is why we are 
photographers instead of 
paperhangers! 


orders, 


our 


Over 
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Believes in giving customers the best. 


Customers Appreciate Quality 
Of Prints On Velour Black’ 


‘‘When a customer says the pictures 
are great . take it as a signal to con- 
tinue using both the film and the paper 
that helped win such praise.’’ That’s 
how Lewis D. Moorhead, owner of the 
Moorhead Studio in Anderson, South 
Carolina, feels about it. “‘One of my 
customers told me _ recently,’’ con- 
tinued Mr. Moorhead, ‘that she 
wanted me to make her pictures on nice 
paper like she had noticed... not 
glossy, not matte... but a paper with 
just the right sheen. What she was 
trying to say was ‘Velour Black’ photo- 
graphic projection paper, Surface Y. 
“TI use several hundred sheets of Du 
Pont paper every week and I find that 
‘Velour Black’ can’t be beat when it 
comes to saving time in printing by 
projection and when spotting or pencil- 
ing. The latitude cof the paper is 
wonderful and it saves many hours in 
darkroom work. also find the Pro- 
fessional Apex® photographic contact 
paper, Surface Y just the proper thing 
for contact printing. Both papers wash 
real well and do not stick together as 
some papers do when washing them. 
Since paper makes the picture 
it seems that Mr. Moorhead has put 
into words what thousands of photog- 
raphers already know: for the finest 
results you can produce . always use 
the finest supplies you can get. 


How're You Fixed for Sponges? 


There are so many 


uses for Du Pont 
Fine Pore Cellulose Sponges in the 
darkroom that it’s a good idea to have 
several on hand and in Use 
for mopping up removing water 
from newly washed negatives 

drying trays washing ferrot ype tins 
; cleaning safelights and scores of 
other odd jobs. 


reserve 


PROFESSIONAL 
PHOTOGRAPHERS 


Varigam® Simplifies Problems 
For Fashion Photographer— 
May Help Solve Yours Too! 


Peter James Samerjan, whose studiv is 
located in Hollywood, Calif., special- 
izes in fashion photographs and maga- 
zine illustrations. He is a steady user 
of Du Pont Varigam® variable contrast 
photographic paper. Mr. Samerjan has 
some very good reasons for his prefer- 
ence, and recently said, ‘‘Inasmuch as 
the greatest percentage of my work is 
for reproduction, I’m interested in 
maintaining the variation of tone evi- 
dent on the ‘i. al print in the repro- 
duction of Nith ‘Varigam’ I can 
also mercy ‘the light, medium and 
darker tones so that they will hold up 
under the toughest reproduction prob- 
lems. ‘Varigam’ enables me to make 
a high-key print, yet retain all the de- 
sired detail.”’ 


Samerjan poses a fashion model in his 
studio. 


The versatility of ‘‘Varigam’’ paper 
has earned the hearty approval of 
photographers throughout the country. 
The simplicity of obtaining the desired 
contrast by selection of filters is a 
welcome time-saver in most studio 
darkrooms. ‘‘Varigam”’ also saves shelf 
space and solves bothersome inventory 
problems. You may find it’s the exact 
answer that will enable you to operate 
more efficiently and more profitably. 


E. I. du Pont de Nemours 
& Co. (Inc.), Photo 
Products Department, 


Wilmington 98, Del. 


MAC’S COLUMN 


They say you can’t teach an old dog 
new tricks, but it’s a cinch that you can 
teach a young one the old tricks. Of 
course, there isn’t anyt hing very tricky 
about following instructions ... and 
yet, that’s sometimes a thing you’ve 
got to teach a new assistant who may 
not be as careful as he should be. 

I remember when Joe first came to 
work with us. Wow! Seems Joe wasn’t 
paying much attention to the recom 
mended formulas included with the 
films and papers we were using at the 
time. He’d just make up a developer 
solution sort of slipshod and let it go at 
that. Never bothered taking tempera 
tures. 

I explained to Joe that manu 
facturers spend a tremendous amount 
of time in research to determine the very 
best formulas to use with their different 
products. It’s safe to say the chemical 
formulas that they recommend are 
designed to bring out the best in the 
product with which they’re used. As 
an example, I pointed to Du Pont 55-D 
Developer as best to use with Du Pont 
Warmtone. Well, today, I’d venture 
to say that Joe is just about the most 
exacting darkroom assistant you could 
find. He’s exacting even mixing up a 
stop-bath. And yet, he’s absolutely 
right, no denying that 


E. 1. du Pont de Nemours & Co. 
Photo Products Dept., 
In Canada 


(Inc.) 
Wilmington 98, Del. 
Industries, Ltd., 
DISTRICT OFFICES 
805 Peachtree Bldg. 
Boston 10, Mass. 140 Federal Street 
Chicago 18, Ill 3289 N. California Ave 
Cleveland 14, O 1033 Union Commerce Bldg 
Dallas 1, Texas 506 Tower Petroleum Bldg 
Los Angeles 38, Calif 7051 Santa Monica Bivd 
New York 11, N. Y. 248 West 18th Street 
Philadelphia 2, Pa. 225 South 15th Street 


Canadian Montreal 


Atlanta 5, Ga. 








and perhaps not all of that; a much smaller percentage find a 
continuous demand over a period of years and may call for 
several editions; of these latter a few attain the stature of 
accepted authority, are brought up to date from time to time 
and find their place not only as text and reference works but 
become permanent additions to the field of photographic 
literature. That is the case with this book which first appeared 
in 1940 and now is here in its 10th edition with completely 
new text and 16 pages of color pictures. Erudite and 
accomplished writers that they are, Messrs. Morgan and Lester 
had the assistance of 18 eminent contributors in preparing this 
new volume which, while its title indicates that it refers 
basically to Graphics and Graflexes, is nevertheless of almost 
equal value to the users of other press type and larger 
cameras. It belongs in any studio library. 





The ‘“‘gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50¢ for each item we can use, unless 
it's publicity for yourself! 











@ With the February issue of Good Housekeeping that 
noted monthly broke down for the time in its 68 year 
history and featured a photograph on its front cover. 
Appropriately the subject was a baby. Leo Aarons of 
New York City, one of the country’s top illustrators, 
made the shot. 


@ Speaking of illustrative photographers, it has been a 
long time since we published a feature about Robert 
Bagby of New York City (back in November, 1950, as 
a matter of fact), and now we learn that he is teaching 
both commercial and color photography on a full time 
basis at the Rochester Institute of Technology, Roches- 
ter, N. Y. However, because when R.1.T. goes after 
new faculty talent, it accepts no second raters, we are 
not surprised. 


M The 55th Annual Salon of the Portland Camera Club 
will be held at the Portland Society of Art, Portland, 
Maine, from May 2 to May 23, with April 14 as the 
closing date. For entry forms write to the Society at 
111 High Street, Portland 3. 


@ Fred L. Trask, who retired in 1947 as a vice president 
of the big Bachrach, Inc., chain of studios, died on 
January 23 at his home in St. Petersburg, Fla., aged 66 


H Arthur Johnson, well known photographer of 
Springfield, Mass., recently moved his studio there to 
869 Sumner Avenue, celebrating the event on January 
30 and 31 with an open house and exhibit of 
photographs. Handsome platesunk invitations, closely 
approximating engraving and mailed first class, 
informed his patrons and prospects. 


BH Assorted mixups in schedules and plans were a 
natural byproduct of the fire last October which threw 
our issues so far behind that we are only now 
approaching our normal dates. Ever since we started 





Photographers can now make two sales instead of 
one with America’s most beautiful baby shoe 
bronzing . . . no inventory to carry. 
Miniature bronzed baby shoe .. . gorgeously 
plated by the original BRON-SHOE Process 
WRITE FOR YOURS AND FULL DETAILS TODAY! 


The BRON-SHOE Co. “oui She 


Columbus, 


Equip With ARKAY! 


ARKAY LOADMASTER WASHER 


100% stainless construction — 
water powered. 10 gal. water 
capacity giving 6 fresh water 
changes per hr. Takes 100 
8x10 prints at one loading. 
Full Price $83.95. 








Send For Catalogue PR-! 


ARKAY CORPORATION 


1572 South First St., Milwaukee, Wisc. 











MAKE A 
PAINLESS 
PROFIT 

ON 


Don‘t turn down quantity print order Let US do them 

for you at a price that will show a handsome profit 
Service and quality guaranteed Typical prices 

Write for samples and 

5x7 8x10 complete price list so 

250... 612 ¢ ea. 9¢ ea. you’re ready to quote 


on the first sample 
500.. 6¢ ea. 81 ¢ ea. job that comes along 


1M sai on M KIER PHOTO 
SERVICE 


Dept. PR., 1265 West 2nd Street 
Cleveland 13, Ohio 
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using four color covers, necessarily scheduled months 


THE MARTIN | in advance, we have tried our best to avoid having 
| similar subjects follow each other too closely. With all 

POSING BENCH | our care, and due to the necessity of juggling four 
issues more or less simultaneously instead of handling 


Richly and durably upholstered in three smart | one at a time, we discovered when it 


was too late 
looking colors — red, steel grey, and chartreuse. 


that our December and January covers were so nearly 
alike as not to be funny, each of them featuring 
ee | blankets on twin beds. We can only say now, in 
retrospecet, that in those months and in our climate 
Designed by « at least, it’s highly desirable to be snuggled up in 
practical minded blankets! 
portrait photo- f 
grapher for all | Ma signal honor went to Robert A. Buchanan, head 


around use. | of the photographic department of the United States 
Research Lab., who lives in Linden, N. J., on February 
17 when the American Institute of Mining & Metal- 
lurgical Engineers presented him the Robert W. Hunt 
Gold Medal at its annual banquet at the Waldorf 
Astoria in New York City. The award, last made in 
1948, goes to “any person or persons making the most 
valuable contribution to the iron and steel industry’ 
and was the result of Mr. Buchanan's outstanding high 
Send for our pink sheet, a monthly bulletin speed motion picture photography of the combustion 
of over 200 new and used bargains. Write zones of blast furnaces. 
Dept. P. 
HM Popular Fred Commander, Buffalo (N. Y.) portrait 
photographer, hospitalized since early November as 
GARDEN & WILLIAMS the result of a heart attack, is back at home and even 
3266 W. PICO BLVD LOS ANGELES 19, CALIF. | making a few sittings in spite of doctors’ orders to 
“take it easy.’ His many friends in Buffalo pooled their 
a valued | services to help Mrs. Commander keep the business 
sa going in his absence. Orchids to them, congratulations 
photograph to Fred, and a mild reminder that a little less hurry 
deserves a now to get back in harness will bring returns in the 


B T R v ES form of many extra years later. 
| Ml The McGraw Colorgraph Co., Burbank, Calif., direct 


FRAME color printers for the trade, has been bought by the 


POLISHED GOLD Carnation Company but, while being operated as a 
| subsidiary, will continue under the same name. E. 
OR SILVER... Hadley Stuart, Jr., a Carnation vice president and 
No. 639..3'%4x 4% director, is the new president of McGraw. 
5x7..8x 10 


CHARLES D. BURNES COMPANY Much of what we publish in this column about our 


Frames of Distinction advertisers necessarily reaches us in the form of 
251 CAUSEWAY ST., BOSTON 14, MASS., WRITE for CATALOG releases from them, as is true with all publications. It 


is pleasant, however, to receive unsolicited tributes — 


Largest stock of used equipment in the West. 














or to read them elsewhere — concerning the reliability 
of products or services advertised in our pages. For 
example, we quote this from the November-December 
penne . New York State Photographer: “Two of our most 
Sold Through cae | enterprising photographers, Mr. and Mrs. Harry Hurd, 
Dealers Only 8 Son Lowville, N. Y., recently attended the school operated 
ae by Granville Rice, Wilkes-Barre, Pa., and are home 

Manufacturers of singing his praises.” While Mr. Rice is not advertising 

° TANKS | right now anyone interested will find his last announce- 

¢ TRAYS ment on page 17 of our November issue. And still on 

e SINKS the subject of schools (this one being advertised in 

e COLOR MACHINES this issue) read this letter, dated January 29, from 

Send for Catalog | Marshall Weinstein of Valparaiso, Ind.: “Some months 

. : ago | answered an advertisement in THE PROFESSIONAL 
Grafic Stainless Steel Prod., Inc. PHOTOGRAPHER by the Falk School of Photography in 
1167 East 43rd St., Chicago, Ill. | Maryville, Mo. | returned a few days ago from spending 
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The new revolutionary 


RITEWAY HOLDER! 


(a great buy at only $4.05!) 


HAILED BY THE PRESS! 


“We think they are excellent. In our tests, all 
were dropped on a concrete floor from a height 
of 6 ft. No damage resulted.” 

GEORGE DIXON, Boston Herald-Traveler 
“We subjected it to severe breakage tests which 
it survived . . . also to 140° steam heat for 10 
days without warping.” 

WILLIAM JOHNSON, Daily Oklahoman 
“The best holder anyone has manufactured up 
to this time.” 

WALLY DAVIS, Miami Daily News 


bd 
*K SIXTEEN WAYS BETTER! Boo nouoen| nove 


Thinner for faster loading . . . less storage space 
SE! 
ER 10 U 
® EAS! Finger recess facilitates inserting and removing film 


i 

2. 

3K 

4. Flap folds completely for easier loading, longer hinge life 
MORE ACCURATE! . 

6. 

7. 

8. 


Erasable tabs outside; provision for negative tabs inside 


e MORE Anti-slip flap prevents film from shifting 


Non-static dark slides, with visual and touch signals 

Rigid aluminum core for perfect registration 

Bonding film sheaths assure absolute accuracy 
9. Formed septum rails hold film flat... 

10. Tough outer material retains tolerances indefinitely 
_®@ COMPLETELY HT! 11. Shock-resistant. Less vulnerable than wood or metal 
LIGHT-TIG 12. Welded in one piece. No rivets, joints or seams 

13. Multiple step flap . . . positive light lock at hinged end 
14. Spring-fingered light trap . . . pioneered by Graflex 
15. External serrations prevent leakage of stray light 
16. Solid color right through 


\ 


® MORE RUGGED! 





VIVVSTVUSVAV TSS 


Graflex Inc., Dept. 2-P 
Rochester 8, New York 


’ os ® Please send me details on RITEWAY 
re FILM HOLDERS 
Name 


Street 
e ° * is . 
Winning cin 


County or Zone 
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EDWAL Professional Concentrates, for the professional, 
commercial or industrial photographer who uses a lot 
of developer, offer a never-before achieved degree of 
concentration at exceptionally low cost. 


NEW 


Cost of these liquid concentrates is lower than any 
previous ready-to-use liquid — lower than “mix your 
own,” when you consider mixing, cleanup, and storage 
cost. 


NEW 


These liquid concentrates offer new convenience, new 
speed, new quality, new freedom from darkroom dust. 


TRY THIS... 


EDWAL PROFESSIONAL PAPER DEVELOPER — A liquid 
concentrate for cold tones. Quart bottles makes 3 gal- 
lons of developer, and develops 400 8x10” prints. 
Gallon bottle makes 12 gallons of developer 


TRY THIS... 


EDWAL SUPER 111 — A liquid concentrate, paper 
developer for Varigam, copy papers, auto-positive, and 
for prints that are to be toned. Quart bottle makes 
10 quarts of developer; gallon bottle makes 10 gallons 
of developer. 


TRY THIS... 


EDWAL INDUSTRIAL INDICATING SHORTSTOP — Triple 
strength! Signals by a color change when nearing 
exhaustion. Makes your stop bath safe. Prevents 
sludging in your fixer. One quart makes 24 gallons of 
shortstop, gallon bottle makes 96 gallons of shortstop. 


TRY THEM NOW! 


Put more economy and speed into your darkroom 
processing with these professional liquid concentrates, 
which are now available at EDWAL professional and 
industrial dealers. 

For additional information write: Dept. PP4 


EDWAL 


SCIENTIFIC PRODUCTS CORP. 


420 WEST 111th STREET CHICAGO 28, ILLINOIS 
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a week with the Falks and, since you carry their 
advertising, | think you will be interested in my 
experience with them. The Falks turned out to be 
extremely personable people who did all they could 
to make my stay in Maryville a pleasant one. From 
the social standpoint | have never been treated better. 
To anyone who sees their work it should be immediately 
apporent that they have great professional and artistic 
ability. In their lighting and retouching instruction to 
me, they withheld nothing on the techniques they use 
to obtain their magnificent results. If my personal 
experience with Ed and Evelyn Falk is of any value to 
you, you need have no hesitation in recommending 
their school to prospective students who may inquire 
Anyone with a knowledge of the fundamentals of the 
photographic art cannot help but profit by their 
instruction.” 


HM Corbit’s Studio, Inc., portrait photographers and 
photo supply dealers of Bridgeport, Conn., for 25 years, 
was damaged to the extent of $40,000 by fire on the 
early morning of January 23. It took the fire department 
more than an hour, in freezing temperature, to bring 
the flames under control. 


H@ Certainly no portrait studio owner would like to lose 
265 negatives, all retouched and ready for printing, so 
we think the majority of our readers will join us in 
extending sympathy to J. Curtis Allen of Columbus, 
Ohio. That's just what happened to him on the night 
of January 16. His retoucher left the lot, in a large 
brown bag, in front of the door of Allen’s apartment 
to be picked up and taken to the studio. They haven't 
been seen since. 


Another old timer among the ranks of press photo- 
graphers died on January 27: Ernest J. Rawleigh, 72. 
He spent many years on the staff of the old Boston 
(Mass.) Courier 


Mi The new Photo Arts Studio in Phoenix, Ariz., owned 
by Theodore Glayas and Catherine Gleim, is a bit 
unusual inasmuch as the two not only own the building 
but actually built it themselves 


MH Dan P. Watts, for many years head of Watts 
Commercial Photographers of Los Angeles, Calif., died 
on February 6, aged 67, after a long illness. 


W@ Paul H. Smith, with the Du Pont Company since 1939, 
is new manager of the Dallas, Texas, district sales 
office of the company’s Photo Products Department 
He succeeds Elwyn H. Bertholf, who started with 
Defender of Rochester in 1936 before that firm was 
acquired by Du Pont in 1946, and is now transferred 
to the Cleveland; Ohio, district office 


@ A contributor to our columns off and on for 
many years, and especially to our “Idea Exchange” 
Department, has been Ernst Niebergall, commercial 
photographer of Sandusky, Ohio. Though partially 
inactive for some years, he had still been serving some 
of his older customers and it came as a shock to us 








Flashed by Ed Nano, Elyria, Ohio 


Let G-E Flash help you TELL the story! 


Whatever point you want to emphasize, what- 
ever story you want to tell—General Electric 
Flash, under your control, does it quickly, 
easily, effectively. 

For G-E Flash has great punch of light to stop 
action, let you stop way down for detail. And 
new, improved G-E Flash Bulbs are more de- 
pendable . are the easiest-flashing bulbs 
G-E has ever made... thanks to new quick- 
flash filament, new supersensitive primer! 
Try it soon! Use General Electric Flash creatively 
on many of your jobs, for outstanding results. 


You'll like G-E Midgets in the handy new 12-8-4 Pack 


Remember, there’s a G-E lamp for every photographic purpose 


GENERAL @@ ELECTRIC 
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only omega 
gives you complete 
enlarging versatility! 


omega D-2 
for 35mm to 4 x 5” 
negatives .-- the 
one precision enlarger 

specifically designed 
to accomplish every 
enlarging job . 
combining its superior 
engineering as a com- 
pletely flexible instrument, 
with precision accessories 
for every variation from 
cold-light portraits to 
copy work! Provides sharp, 
brilliant, contrasty prints 
which are ideally suited 
for excellent reproduction 
in printed media. 


Condenser model, $168.50* 
with Colorhead, $183.50* 
Omegalite model, $159.40* 


*Prices do not include lens and are 
slightly higher on the West Coast. 


Omegalite 
fluorescent ‘ Leica : 
lamphousing yor 
$42.75 J 





35mm Mounted 
Kodachrome Varigam 
Slide Holder Filterhoider 
$11.70 $3.50 








Portrait 
Soft Focus Funrhenter 
Attachment 


$3.45 ) $10.35 





_ Varigam Filter - Universal 
2 ‘| Turret with } Glass 
A Plastic Filters Filmholder 
—/ $26.50 $11.70 


WRITE FOR FREE LITERATURE on Omega enlargers 


and enlarging accessories. 


SIMMON BROS., INC. 
30-28 Starr Ave., Long Island City 1, N. Y. 

Please send FREE literature on Omega enlarging 
equipment for negatives size:_ 


Name. 


Dep. PP4 





Address__ 





a 


SIMMON BROS., INC. 


Long Island City 1, N. Y 
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to learn that he died in hospital there on the night 
of February 6 at the age of 77. 
eae RE, 
HM Few if any in the history of American portrait 
photography can equal the achievements of Will H 
Towles, M.Photog., who died at the age of 82 on 
February 14 in Garfield Hospital near his home in 
Bethesda, Md. Will, who started as a coal miner and 
later joined his late brother in the latter’s Frostburg, 
Md., studio, moved to Washington, D. C., in 1903 
where he bought the studio made famous by the Civil 
War photographer Mathew B. Brady on F Street. Later 
he moved to Connecticut Avenue, where he remained 
until his retirement in 1929. For many years he had 
spent his winters in St. Peterburg, Fla., which had, as 
a result, become quite a photographic Mecca for his 
innumerable friends. 

He was one of the oldest living past presidents 
of the Photographers’ Association of America, which he 
headed in 1915-16, the only earlier one now surviving 
being George W. Harris, M.Photog., whose term was 
1911-12. Will was one of the organizers and the first 
Director of the Winona School of Photography, a post 
he held for 15 years so successfully that he is still 
almost idolized by the approximately 1,500 who took 
the courses there under his administration. He was the 
author of two successful books — The Balance of Light 
and Shade (first serialized in Abel's Photographic 
Weekly, predecessor of THE PROFESSIONAL PHOTO- 
GRAPHER, and later published in book form by us), 
and Towles’ Portrait Lightings, published some years 
later by our late long time friend and competitor 
Frank V. Chambers. Will, who had innumerable awards 
and honors for his portraits, never gave up his interest 
in photography and was still attending conventions as 
recently as last year. 

Towles was a firm believer in simple portrait 
lightings, as those who saw him demonstrate will well 
remember. Definitely a reactionary when it came to 
altering his methods, he continued to use plates long 
after they had been generally supplanted by film, he 
was convinced that projection could never equal results 
obtained by contact printing, he was one of those who 
led the battle for orthochromatic emulsions against the 
encroachments of panchromatic materials and, although 
he was one of the early converts to the arc light (in 
fact for years he demonstrated the old Butler arc ail 
over the country), once sold on its use he stuck to it 
tenaciously even to the time when incandescent light 
had virtually eclipsed the arc except in the field of 
photoengraving. All his life, had a 
thorough mastery of lighting and there is no question 


however, he 


but that, except for the modern day tendency toward 
glamour and “Hollywood” lightings, ‘“Towles’ lightings” 
have left an impression on portrait photography in this 
country that will continue for many years to come 


@ Carl J. Marion, known to professionals throughout 
New England as a traveling representative of the 
Eastman Kodak stores, Boston, Mass., since 1915, died 


on the night of February 6, at the age of 63. 














Your Transparencies 
Can Be Profitable 


when used for 


ae 


NATURAL COLOR 


POST CARDS 


®@ Uniformly Highest Quality 

@ Lower Prices 

®@ Quicker Deliveries 

@ Higher Commissions 

®@ Genuine 12 Pt. Kromekote Used 


@ Rounded Corners If Desired 
(10c per M) 


® Your Studio Name On Cards 





12,500 Cards 


Your Profit 











Or From Black & White Prints 
SILVERCRAFT POST CARDS 


(Black & White) 


2000 Cards 
Your Profit 


Choice Distributorships 
Still Available 


SEND FOR COMPLETE PRICE LIST 
AND SALES KIT 


—_— 


PRES & 


8.00 


iN Ce 


Originators of the Natural Color Post Card 
and Leaders in This Field Since 1932 
Route 303A 
West Nyack, N. Y. 








SHELTON e 


SECOND 
DRY MOUNTING CLOTH 


@ NO SPECIAL EQUIPMENT 
@ NO MESS TO CLEAN UP 
@ NO DRYING PERIOD 


Chartex Dry Mounting Cloth will protect your photo- 
graphs, reinforce them against tearing, will not dry 
out or become brittle. Chartex backed prints do not 
buckle or curl — they stay flat! 


And so easy to apply! In 10 seconds you can cloth back 
any photograph. Use an ordinary iron, dry mounting 
press or your print drying machine. Designed to 
give best results with Fotoflat Mounting Presses. 


Chartex backed photographs are worth more money 

. they bring in extra profit for you. Available in 
sheets and rolls up to 42” wide to fit any job. Write 
for free 8 x 10 inch sample sheets. 


EA 


INCORPORATED 


CONNECTICUT 
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A quick glance at our cover illustration 
would lead one to believe that it is a home 
portrait rather than a_ deliberately planned 
advertising shot. One also gets the feeling that 
the portrait field lost a good man when Tony 
Venti of New York City (who made this as well 

} as several of our other recent covers) took up 

For Those Who | illustration. To be truthful the subject here is 

Want the Best <0 the importance to leather manufacturers of 

chrome tanning chemicals made by the Diamond 

Professionals and dealers rec- | Alkali Company of Cleveland, Ohio, and the 

ognize Burke and James as advertisement, which appeared in Time and was 

the largest and most complete planned by their advertising agency, Fuller & 

source of standard and unusual | Smith & Ross, Inc., of Cleveland and New York, 

lenses in the world today. } was headed: “Starting Eight Trips Around the 

Equator.” By the time we wrote Tony for details 

This outstanding selection in- he was vacationing in Europe but here’s what 
cludes the world’s foremost his secretary replied: 


makes, both foreign and do- “A one shot color camera was used and a 


mestic. Carbro print made. Technically, with all over 
strobe illumination, it was no problem at all, 
@ CARL MEYER though the props and models caused a good 
@ WOLLENSAK deal of difficulty. All props possible had to be 
ews genuine leather, including a leather chair and 
@ DALLMEYER ottoman, lamp base, table top, ash tray, humidor, 
@ EASTMAN grandfather's house coat and slippers, book 
@ COOKE bindings and bookends. Even the baby’s shoes 
@ MIRRO-OPTICS had to be fine leather with genuine leather 
- soles. It required more than a week to round 
up all these genuine leather props, while the 
Many Others cost of rentals and purchases made this an 
expensive set to assemble. The grandfather was 
A lens for every need! Portrait Lenses from %” to @ professions! model, ond we selected two 
mammoth 48” size . . . Wide Angle Lenses . ; children for the shot. The first one walked too 
Anastigmat Lenses for all general photographic well to make the first step angle called for by 
uses . . . Process Lenses . . Special Lenses for the layout look plausible. The second baby 
Recording, Radiography, Oscillography and time took its genuinely first step right in front of 
lapse etc. . . . Big Bertha and Telephoto Lenses. the camera. The feat was recorded in strobe 
Worthwhile Savings . . . buy with fullest confidence, while everyone on the set cheered.” 
each lens carries the Burke and James famous 
GUARANTEE backed by a 15 day trial offer. 





| Ml President Eisenhower has selected a photograph 
COMPLETE LABORATORY AND TESTING | taken recently by George Tames of the Washington, 
FACILITIES; SPECIAL MOUNTINGS ETC. D.C., staff of the New York Times as his latest ‘official’ 
portrait and this picture will be presented to visiting 








dignitaries and others requesting an autographed 
FREE LENS CATALOG: portrait. It appears that from now on Ike will play no 
favorites as White House press secretary James Hagerty 
has annourced that from time to time the President 
will select »hotographs that particularly appeal to him 


96 pages crammed with 
thousands of Lenses, 
Shutters, Camera Mounts, and classify them as “official” portraits 
everything Photographic. 


Write for your Photo | MH The Burns brothers of Albany, N. Y., George and 
Equipment Encyclopedia 


TODAY! #154 K, Dept. P.P. 


Jim (whom we have mentioned before in this column) 

continue to live a sort of photographic life of Riley. 

BURKE & JAM ES INC Though their ofticia, address is Burns Photography, Inc., 
, . 


: va d h of their time 
319 So. Wabash Ave., Chicago 4, Ill., U.S.A. | Seoemectaty, M. y., ey went much of thelr time on 
the road and their credit line has become famous as a 
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For faster, smoother, better re- 
touching, the Adams Retouch- 
ing Machine is the answer. 
You can increase the retouch- 
ing capacity of your shop up 
to double in just a few days— 
and give better service on 
your prints. 
Here are some of the features that 
make the Adams Retouching Machine 
a profit-maker everywhere it is used 
©@ Fastest, smoothest retouching 
or etching, even for beginners 


® Oscillation confined to nega- 
tive carrier only 


_@ No diffusion necessary on 
For the fourth straight year, the famous Winona School enlargements 
chooses Adams Retouching Machines for its classes. Above . 
Mr. Al Rippe, well-known photographer of Watertown, Wisc., ® Smooth, horizontal movement 
instructs a Winona class in the use of the Adams Machine. —no stipple 
Thousands of enthusiastic owners have turned retouch- Order 2 oz. bottle of the new Adams 
ing losses to profits—and so can you! Investigate the Retouching Fluid with non-spill dis- 
Adams Retouching Machine today! Write for free penser top...$1.25 postpaid any- 
folder. where in U.S. 


ADAMS MAGIC-CROPPER 


Adams Retouching Machine Co. tener, ceo. 4x5 or 5x7 proportions 


Denver, Colo. each $4.95, postpaid, cash with order 


DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 





























CONTACT 


BANQUET and SCHOOL PHOTOGRAPHERS: 
POST CARD STOCK. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 














“ne ~=DEWVOLITE CORP. ™:.” 
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A CHANGE IN 
BLUE RIBBON 
CONTEST RULES 


IN EVERY ISSUE we publish one or more excep- 
tionally good photographs by our readers. 


THE BEST IS featured like the Blue Ribbon Photo- 
graph in this issue so that, if he wishes, the 
maker may secure added local publicity by dis- 
playing the original and the Blue Ribbon repro- 
duction in his show window or case. 


RECOGNIZING that our readers — professional 
photographers — are not in business merely to 
make pretty pictures but to sell photographs, 
EVERY PHOTOGRAPH ENTERED in this contest 
must be from a negative from which one or 
more prints were actually sold to a customer. 


WE PAY $25.00 cash for each photograph selected 
and $10.00 cash each for any Honorable Men. 
tions the judges, in their discretion, may award. 
Winning photographs are returned and the 
mokers retain all other rights to their use or 
future sale. 


THESE SIMPLE RULES must be followed: 


1. Any reader of THE PROFESSIONAL PHOTO. 
GRAPHER may compete. 

. No one may submit more than three photo- 
graphs in any one Contest. 

. Entries must not have been 
exhibited before. 

. Entries must be monochrome (black-and-white 
or toned), 8x10 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. Do not use 
adhesive tape inside photomailers. 

. Any subject is eligible: portraiture, commer- 
cial, fashion, illustration or whatever. 

. Entrant’s full name and address must appear 
on back of each photograph. 

. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


FOURTEENTH CONTEST 
CLOSING DATE is June 15, 1954 


FROM ENTRIES RECEIVED between March 16, 
1954, and June 15, 1954, the judges will select 
Blue Ribbon Photographs for August, September 
and October. 


ALL NON-WINNING entries are returned as soon 
as contest has been judged; winning photographs 
as soon as halftones have been made for each 
month; checks are mailed immediately following 
the judging. 


LET7’S HAVE YOUR ENTRY 
—NOW! 


published or 
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result of their illustrations for the Saturday Evening 
Post's “Cities of America” which netted them 
$1,000 per layout plus expenses, the latter in some 
cases running as high as $3,000. Other big accounts 
of theirs include General Electric 
For the Post they are practically on call, 
ready to leave at any moment for any place. 


series 


and American 
Locomotive. 


@ “Page Diogenes!” writes C. J. Ewing, commercial 
photographer of Springfield, Vt., who sends us the 
following classified advertisement though without telling 
us in what publication it appeared: “500-watt focusing 
spots, purchased from surplus and studios. Good shape 
BUT without stands or bulbs. Price far exceeds the 
value — $15.95.” Adds friend Ewing: “Here at last is 
an honest advertiser!’ 


@ We were startled to receive word on February 10 
from Frank W. Murset, long established as a portrait 
photographer in Cincinnati, Ohio, that he was retiring 
from business on March 1. His decision, it seems to 
us, must have been a bit sudden because not only is 
his subscription paid to April of 1955 but he writes 
us rather frequently and, in a letter we received only 
a month before this notice, he gave us no inkling that 
he had any action of the sort in mind. Cincinnati’s 
brides, of whom he photographed a great many, are 
going to miss him. 


W One of the well known photographic names of the 
middle west (which really isn’t west at all) is that of 
the Spieth family, the various members of which operate 
quite an assortment of studios. One of them, William 
Spieth of Centralia, Ill., recently 
governor of the Southern district 


was nominated 


Ilinois for Rotary 


International. 


@ Alfred P. Pach, Jr., of New York City’s famed Pach 
Brothers portrait studios, suffered eye injuries on the 
evening of February 18 while commuting by train to 
his home in Elizabeth, N. J. 
unidentified persons in Newark and tiny glass splinters 
lodged in his eyes as a result. 


The train was stoned by 


@ Clay O. Willcockson, photographer on the staff of 
the Los Angeles (Calif.) Times for nearly 10 years, died 
of a heart ailment on February 13 in a Pasadena, Calif., 
hospital, at the untimely age of 30 


@ Bernard C. Beckmann, who founded the studio of 
Beckmann Photographers in Louisville, Ky., in 1904 and 
continued it until his 1949, died 
hospital there on the afternoon of February 6, aged 74. 
Eugene B., his son, will continue the business which he 
The late Mr. 
Beckmann had been active in Louisville and Kentucky 
politics almost continually from 1916 to 1944 and from 
1919 to 1922 was a member of the state legislature. 


retirement in in 


has been running for the past five years. 


MW The A. J. Ganz Company, makers of Speed-Ez-Els 


and De Hypo print washers for the past 15 years, have 
found their business increasing so steadily that they 
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SPEED LIGHT 


School Jobs Are Easier to Get! 
...and You Make More Money, too! 
with the Home Portrait SPEED LIGHT 
by PHOTOGENIC 
Completely portable — only two-minute 


set-up — both units close into attractive 
carrying case. 





No additional equipment needed — 60- 
watt Modeling Lamp built in — units operate 
on 110 to 120 volt 60 cycle A.C. — trigger 
either unit from camera, other fires through 
foto eye. 


Each unit produces 100 watt-seconds of 
light — ample illumination for children, fam- 
ily groups, club groups — and color, too! 








For name of nearest Dealer, write: 


THE PHOTOGENIC MACHINE CO. > 


Youngstown A Ohio Available also with 200 watt-second units. 











INTRODUCING “© 5>—. 


is 
S, 


A NEW versatite 
oe CT ROT, 

FLEXIBLE WARM TONE 

PROJECTION PAPER 


with SPEED, ror THE STUDIO 
| ABE CIDER 
DEMANDING HIGH QUALITY 
PRODUCTION 


FURNISHED IN MATTE, SEMI MATTE & SILK SURFACES 


Address your 

sample request 

to our New York Office 
stating surface desired. 
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BFi No. 20 


PRINTS STAY 
FLAT AND PRINT 
FLEXIBLE—HAVE “rman soLuTion 
GREATER GLOSS 


Don’t let print curl get you down. Get BFi 
No. 20 print flattening solution and say good- 
bye to trouble. Your prints will lie flat, stay 
flat without a print straightener, weights or 
presses. Use or store them as you please. 
They'll be lastingly pliable, flexible, free from 
cracks or crazing—and they'll have more gloss. 
Whites will be whiter, too. Try BFi No. 20 
soon. It’s easy to use—available in economical 
half pints, pints, quarts and gallons at leading 
photographic stores everywhere. 


BETTER TRY 


BFi No. 30, too... 


Here's the fastest, most effective hypo 
neutralizer ever made—actually saves 
up to 80% in time and water. Makes 
even, true-color toning easy—prevents 
discoloration and fading 


BROWN-FORMA 


ewe ew ree -t ES 
DOUISVILGLE 1, KENTUCKY 
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have moved to larger quarters of 115 N. la Brea Ave., 
Los Angeles 36, Calif. Now with a ground floor location 
they have excellent display space as well as an 
attractive salesroom. 


MI J. Reece Lewis, whose firm of Panorama Color Prints 
was located in Glendale, Calif., is set up to produce 
dye transfer prints up to 5’x9¥‘ and translucencies up 
to 40”x60” in quantities up to 1,000, since he moved 
into new quarters at 1807 W. Magnolia Bivd., Burbank, 
Calif., during March. 


WE. H. Partridge of the Partridge Studio, Durango, 
Colo., suffered a total loss of his studio and camera 
shop by fire on February 1 and, though expecting to 
be back in business in the near future, had not yet 
found a suitable new location when he wrote us late 
in February. 


Association Doings 





We are glad to publicize the activities of all 
professional associations and societies. Reports 
of meetings and conventions should include 
the program, attendance figures, names and 
full addresses of new officers, etc. Announce- 
ments of coming affairs must reach us before 
the 17th of the second month preceding the 
issue in which their publication is desired. 














| W@ The 1954 convention of the Texas Photog. Assn. has 


been scheduled for July 24-26 at the Hotel Brownwood, 
Brownwood. George Gibbons Smith of that city is 
pres.. Vernon Booth, San Benito, vice-pres.; Harper 
Leiper, Houston, sec.-treas. 


| ME Officers for 1954 of the Prof. Photog. Guild of 


Houston (Texas) were installed on the night of January 
21. New pres. is Kaye Marvins; Jack Stiles is vice-pres.; 
Alfonso R. Vasquez, sec.-treas. General reports are that 
Houston studios enjoyed a fine holiday business, many 
of them well ahead of 1953. 


| MB At their annual dinner in New York City on the 


night of January 27 the Photog. Mfrs. & Distrib. Assn. 
elected to their board for 1954 George C. Connor of 
Sylvania Electric Products, Inc., pres.; Jay Harold Booth, 
exec. vice-pres.; Bernard Deitchman and Henry A. 
Bohm, eastern regional vice-pres.’s: Abe Lipsitz, mid- 
western regional vice-pres.; Robert Craig, west coast 
vice-pres.; Willard L. Knighton, sec. What — no treas.? 


W On Oct. 18 about 150 members of the Buffalo, 
Ontario, Niagara Falls and S.N.A.P.P. sections of the 
Prof. Photog. Soc. of New York held a joint all day 
meeting and dinner in Buffalo. The program included 
Maurice Coppins, Buffalo; Neil Kirby of Kodak and 
James Christie of Kodak plus a general discussion and 
a picture exhibit by the Buffalo group. Other sections 
which got under way for the fall and winter season 
were Rochester; Adirondack, meeting in  Plattsburg 


(Turn to page 56) 








STUDIO & RETOUCHING EQUIPMENT 
MEANS SUPERIOR QUALITY AND 
LOWER OPERATING COSTS FOR YOU 














VAN BILT brings you the most ad- 
vanced retouching equipment on the 
market today featuring: 
Three dimensional vibration for fine realist 
texture 
7200 or 3600 built-in strokes per minute for 
efficient, personalized retouching 
Smooth, controlled oscillation limited to nega 


tive carrier only 
$ 50 
Model PM 532 99° 12.3 


1 SIT Faded 
4” magnifying glass assembly Model PT 531 FACTORY 
optional $10.00 r blue case 
Model PM 532 S, identical to machine machine 
above, incorporates stipple-type vi 
$99 


pple-type v 
bration, only 


All Pleriglass BABY HOLDER 
® Novel, quick-opening design 


@ Sanitary, safe—impossible to 


tip over 
$1200 ‘ 
$1575 





ghtly higher in Canada and other foreign countrie 


ORDER THRU YOUR ‘om | 
DEALER OR WRITE VAN BILT MFG. CO. WHITERATURE. 


BOX 1701 LINCOLN, NEBR. 








STEP UP THE QUALITY 
OF YOUR NEGATIVES... 


TY: 
GOERZ¢::ARTAR 


COLOR-SHARP LENS 


This new GOERZ ARTAR is made 

with better glass and closer tolerances. 

Its range of 16 different focal lengths from 

4” to 70” makes your camera more versatile. 
Check the age of your old lens and see if it shouldn't 


be replaced with this gem of the Photographic Industry. 


(.P. GOERZ AMERICAN OPTICAL COMPANY 


Office and Factory 1 
317 EAST 34th STREET, NEW YORK 16, N. Y. 
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Blue Ribbon Photograph 


By 
Lyle S. Wessale, Cedar Rapids, lowa 





Honorable 
Mentions 


By The 
Milazzo 
Studio, 

Exeter, 

Pa. 


Murset, 
Cincin- 
nati, 
Ohio 








The Editor's Commentary: 





This, from Professional Contacts, monthly bulletin of the Prof. Photog. 
Assn. of Greater St. Louis (Mo.), brought back memories of more than 30 years 
spent in managing or conducting everything from two-day meetings to six-day 
conventions. I quote: "The board believes the members definitely want the 
chairman to start and end all meetings on time. When the time arrives to 
Start a meeting - come rain, storm, high water or high taxes - start the meet- 
ing on time. And that means all meetings . . . All meetings will start on 
time and the program for the evening will start ON or BEFORE a nine o'clock 
deadline." I learned years ago that no amount of advance urging, warning 
or even threatening will convince photographers that a program time sched- 
ule means what it says. Not until that great majority who like to drift in 
half an hour or a full hour late actually find that meetings have already 
Started and that they have missed probably just what they wanted to see or 
hear will they be convinced. Whether it's a national convention or just a 
monthly group meeting, start your first session on time if no one is present 
but the chairman and the speaker or demonstrator. From then on you'll have 
no trouble. Do people come late to the Metropolitan Opera? No. They know 
from experience that they'll stand through the whole first act. Do people 
tune in late for a TV or radio program? No. They know that if it's listed 
for even 6:55 it will start then and not at 6:56. 





The other day a Studio owner gave me an elaborate subscription solicita- 
tion letter he had received from Modern Bride. That, of course, is speci- 
fically a magazine for women, and for brides-to-be in particular. But the 
approach was smart. It read: "Would you like to make more distinctive wed- 
ding pictures? Would you like to do the kind of photography that makes your 
customers tell all their friends about the high caliber of your work? THEN 
MODERN BRIDE CAN HELP YOU! MODERN BRIDE... is filled with exciting pic- 
ture-making ideas which you can use when you photograph the bride and groom 
- the wedding guests —- the reception — the gift table - or any other aspect of 
the wedding..." What they mean is that the magazine is filled with all 
kinds of wedding and bridal illustrations, many of them the work of Ameri- 
ca's finest photographic illustrators, and that these offer an endless sup- 
ply of new ideas in poSing and lighting. "Darned clever," I thought to my- 
self, and wondered who the smart circulation manager was who thought up this 
Special solicitation to professionals. Then, noticing ina lower corner the 
imprint "A Ziff-Davis Publication", I woke up, realizing that they also 
publish the big amateur magazine Photography. Actually the suggestion 
makes extremely good sense. I myself SubScribe to every leading fashion 
magazine and many others for no other reason but to watch the credit lines 
in both the editorial and advertising pages. I know no better way to follow 
the trends of the big agency and magazine art directors as they assiduously 
try to keep one step ahead of each other, both in working out new photo- 
graphic styles and in the selection of established illustrative photograph- 
ers or the discovery of new photographic talent to carry out their demands. 
It is also interesting to watch how the credit lines of some photographers 
blossom out suddenly and, in a few months, diSappear while others remain in 
the national spotlight year after year. 
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VARIED TALENTS 


hristopher 


TO CALL Fernand Fonssagrives just a fashion 
photographer is as inaccurate as to call 
da Vinci just an inventor. It's true that 
Fonssagrives has made a_ reputation in 
fashions but he has also branched out into 
several foreign fields. Today he devotes as 
much time to editorial illustration and 
scientific motion picture making as he does 
to photographing lovely women in beautiful 
gowns. 


He began in fashion quite naturally by 
marrying a fabulously beautiful woman with 
a flair for wearing elegant clothes. This 
happened in Paris. Because photography 
had been one of his hobbies 
when he was an art student 
he naturally took pictures of 
his wife. Magazine editors 
discovered Fernand and Lisa 
Fonssagrives and soon her face 
and his byline became equally 
famous. She has gone on to 
become one of the top fashion 
models of all time while he 
began to be assigned to glorify 
other models and personalities. 
The personalities led to the 
first fork in his original path 
of fashion photography. 


When celebrities saw the 
photographs that Fonssagrives 
had made of them for maga- 
zines they demanded that he 
also make portraits for their 
personal use. This led _ to 
portraiture as a sideline. With 
fashions and portraiture going 
on simultaneously Fonssagrives 
found that his portraits of 


The photographs on page 29 
and at left were editorial 
illustrations for Town and 
Country magazine. The one at 
right is a quite unusual study 
in design. 


celebrities were depicting not one aspect, 
mood or activity but many. So what could 
be more natural than that he should carry 
portraiture one step further into reportage? 
These three fields may not seem to be closely 
related but they are obviously within the 
capabilities of a single person. 

But no sooner was Fonssagrives’ reputa- 
tion established in these distinct branches 


FERNAND FONSSAGRIVES 

















FERNAND FONSSAGRIVES 


than he turned of his own accord to scientific and an instinct for composition and harmony 


photography as well. He had enjoyed can be carried over into the more exact 


studying science, astronomy and mathematics; sciences. So it surprised no one but the 








fans of his fashion photographs to see 
Fonssagrives’ byline in Look Magazine 
beneath color photographs of a_ superb 
model of the human brain. 


Even this feat, however, fades into 
insignificance when contrasted with the 
motion pictures he’s making. Cinematography 
became a hobby twelve years ago when the 
Fonssagrives had a baby daughter. Fernand 
took still and motion pictures of her con- 
stantly. Along with this hobby he realized 
that his interest in astronomy was growing, 
particularly in the conquest of space from a 
scientific viewpoint, not a_ fictional one. 
Using all the skill that he had acquired in 
presenting gowns and products at their most 
exciting he made motion pictures of the path 


The photograph op- 
posite was an edi- 
torial illustration for 
the Ladies‘ Home 
Journal. One of the 
graceful poses of 
dancer _ Martha 
Beckett appears at 
right. On the fol- 
lowing page is a 
combination of two 
negatives on one 
print, made for a 
fashion advertise- 
ment. 


FERNAND 
FONSSAGRIVES 


of a comet, and of Saturn and its satellites. 

Instead of the usual motion pictures of 
animated diagrams or models that are 
interesting only to scientists, Fonssagrives’ 
films show the objects against realistic star 
backgrounds and with a scientific accuracy 
that has never before been executed 
dramatically. The Hayden 
personnel screened the films. The entire group 
was enthusiastic about this novel method of 
imparting knowledge about astronomy and 
both motion pictures were purchased by the 
Hayden Foundation. 


Planetarium 


The man who juggles these varied 
careers so capably is also a talented artist. 
He studied art in Paris, then turned to 
photography because it was a quicker way 








FERNAND FONSSAGRIVES 


of achieving financial solvency as well as of his home influenced both his choice of a 
self expression. Yet his photography has’ career and the talents he brought to it. His 


never been less than creative. The atmosphere (Turn to page 55) 
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DATA: 


WHILE WE have an excellent lighting diagram, the 
only other information we have is that the exposure 
was made on Super Pan Press Type B film and the 
reproduction is from a_ projection to 8x10 on 
Kodabromide E. As for the diagram the reader is 
actually looking into it from one side, from which a 
spot and reflector have been removed. A long white 
sheet of paper serves as background, continues over 
the table, and hangs down in front of it. The picture 
which appears in the upper left of the photograph is 
shown in the diagram, supported in front of the 
background. The subject is illuminated by reflected 
light from two screens, one on each side of the camera, 
on each of which a spot is directed, the spot and 
reflector on the reader's side being omitted, the 
general effect being the “tent” principle so familiar 
to most commercial photographers. Above the back- 
ground at the rear is a 750-watt Vari-Beam 
placed there to provide some 
tacular 


spot, 
spec- 
reflections and light 


shadows. 


CRITICISM: 


THIS IS A_ grouping of beautifully 
designed pewter ware with no surface 
pattern, its effect depending entirely 
on its lines. The lens 


to cast 


work and 
negative processing leave nothing to 
be desired and the print has a fine 
sequence of tones. Unfortunately, were 
it not for the black border the print 
would almost fall apart due to the 
overpowering dark composition at the 
upper left. 

This dark square is somewhat of 
an optical illusion because at times 
it seems to be in the background and 
at others appears to be hanging from 
the border in a plane in front of the 
pewter ware. Another objection is 
that it is part of an illustration of a 


competitive product. It is desirable to have something 
in that space but it should be of minor attraction value 
ana in keeping with the subject. 


Fine pewter is not usually found in the kitchen 
but is highly prized, as well as somewhat expensive, 
and the average housewife uses her pewter only on 
important occasions. It would therefore that a 
spray of flowers would be much more appropriate to 
occupy that corner. The spray should be of a light 
color so as not to conflict to any serious extent with 
the tones of the objects being photographed. 


seem 


The highlights and shadows on the three smaller 
pieces are most beautifully done; they really sparkle 
and have roundness. The effect of roundness on the 
large pot has been changed to angularity by the 
reflection, thrown upon it directly under the spout, of 
the dark square in the upper left corner. 
intended for reproduction in an advertisement or 
catalogue, considerable improvement would result by 
removing from the pot the distorted reflection of the 
small bowl beside it, and by softening both the 
highlights and the shadows so they would more nearly 
match those on the smaller pieces. 


If this were 


As the diagram and data indicate, the photo 
grapher has used two spots directed on white reflectors. 
May we suggest a little variation that can very often 
be used to advantage? Between the spot and reflector 
place a board or some other support 
fastened strips of cardboard, or set objects, which 
will throw shadows, as desired, on the reflector. These 
shadows and the white spaces between them will then 
in turn be reflected on the article being photographed. 
With a little practice in shaping and arranging 


to which are 


such 
strips or objects you can get many interesting effects 
when you have articles of a glossy or shiny nature to 
photograph. 








THIS PORTRAIT was given 1/10th 
Super XX 
one-to-one. The 


F/8 on 
developed 5%, DK-50, 
print is a projection to 8x10 on 
Indiatone B, exposed 35 seconds at F/6.3, the right 
eye being held back and left shoulder being burned 
in during exposure. 
in D-52, one-to-two. 
of the 


second at 


film, minutes in 


Development wos three minutes 

The high flood shown at the right 
the diagram was the main 
light, with a head screen placed as shown. A reflector 
was used at the left and another flood as a fill-in to 
the left of, and close to, the lens. A light at right 
rear was thrown on the background and the spot at 
left rear illuminated the hair. 


subject in source 


ONCE AGAIN WE have a nice portrait which no doubt 
pleased the and his friends because of the 


very natural expression and the general relaxed feeling 


sitter 


of the pose. However, the subject is so relaxed that 


we have too much distortion of the shoulders. 


This is a good example of the use of a wrong 
camera angle for this type of pose and, more 
particularly, failure to use the camera swings correctly 
to bring the entire subject focus. As a 
result the near shoulder not only appears too big but 
the sharply focused pattern of the cloth and the heavily 
emphasized wrinkles are not only disturbing but pull 
attention down to that 


composition. 


into proper 


corner and overbalance the 


Cover that corner with your hand and 


note the improvement. 


While the lighting is fair and some 
projection from the background the face is too much 
all of one tone. We think it would have been better 
had the main source light been raised still more and 
the reflector 


there is 


eliminated entirely, 
fill-in light a bit 
away from the camera. 


instead 
more to the left and 
Normally a reflector of such 
size serves the purpose of a fill-in light the use 
of both provides too much illumination on the shadow 
side and flattens out the modeling. In this case the 


perhaps 
moving the 


reflector has also placed entirely too much light on the 
ear. Also the spot on the hair was a little too strong, 
the light there being almost the highest key in the 
picture. 


There does not seem to have been much point 


in using the head screen, the chief which 


has been to make the far shoulder much too dark. 


result of 


The composition, while well cropped for such a 
pose, would have been better had the head not been 
quite so large. The tone of the portrait is very good 
but the light thrown on the background was not strong 
enough to give as much separation as might be desired. 
The print seems to be slightly under-exposed but well 
developed. The 


negative is well exposed and very 


well developed 
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THE YODERS OF WESLACO 
By C. Thomas 


WERE YOU TO WALK in the Yoder Studio of Weslaco, Texas, as a stranger interested 
in a sitting, no doubt you would begin to wonder when Mrs. Yoder was going to get 
down to business. For she would want to visit a while, all the time studying your 
features and making mental notes regarding the best angle to shoot from, although 
you would not be aware of what was going on. So you would relax and, by so 


doing, tip off some characteristic that individualized you. It might be a facial 
expression. It might be a gesture. In any event it would be the one thing that makes 
you a little different from all others. Later — in the camera room — Mrs. Yoder 
would capture that one outstanding personality trait. 

The Yoders — Frank, his wife, and their four lovely daughters — all contribute 
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their time and talents to this studio. In fact, 
it was the oldest daughter who started the 
whole thing. That was about ten years ago. 

At that time, papa was a mailman. His 
hobby was thirty-five millimeter photography. 
His daughter asked for, and got herself, a 
camera. It wasn’t the most expensive, for on 
papa’s salary the most expensive was out of 
the question. ‘But it was a pretty good 
camera at that,’’ Mr. Yoder recalls, and his 
doughter — right from the very beginning — 
showed a natural aptitude for photography. 
She was then in high school, and next thing 
she knew she was asked to take the pictures 
for the annual. 


She came home to consult papa. Papa, 
you see, had an exclusive franchise on the 
bathroom so far as using it for a darkroom 
was concerned. He agreed to do the finishing 
and it was decided that any resulting revenue 
should be set aside to help put this daughter 
through college. 


The job set the daughter up in business, 
so to speak. Mothers began to phone and 
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make appointments for Miss Yoder to take 
some portraits of their babies. Usually such 
phone calls occurred while the daughter was 
at school, so Mrs. Yoder found herself acting 
as her daughter's secretary. Not only did 
Mrs. Yoder make the appointments, but next 
thing she was going along as her daughter's 
assistant. So much work ensued that papa 


found himself spending every evening in his 
bathroom darkroom. 


Finally the time arrived when the 
daughter had to go away to college. ‘“‘In 
order to keep my daughter in college,”’ says 
Mrs. Yoder, “| decided to take up where she 
left off.’ That of course placed mama Yoder 
in the position of major domo and the second 
oldest daughter fell in line as her assistant. 


About this time papa decided it was 
time for him to step in. ‘‘Look,’’ he said, “this 
photography business is running me ragged. 
If we are going to stay with it, and it looks 
as if we will have to if we intend to send our 
other three daughters to college, let's do it 
right."’ 








The result was that the Yoders invested 
in some really professional equipment. Then 
came the blow. As the result of all his 
extracurricular papa had a_ heart 
attack. He was on his back for several months 


and his doctors told him flatly: ‘‘You’ll have 


“ 


work, 


to take it easy.’’ So, for several months, Mrs. 
Yoder took care of her husband, did all the 
camera work and handled the laboratory end 
in addition. By that time they had built a 
studio beside their home. 

“As a darkroom technician,’’ says Mrs. 
Yoder, ‘I'm just not cut out for the job. Frank, 
my husband, can look at a negative and 
know exactly what paper will produce the 
best print; me, | 


have to try them all 
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before | get the right result. | get confused 
trying to remember all the numbers and the 
differences between 
paper and another’s.”’ 

Mrs. Yoder may claim she was confused 
but the fact that never 
satisfied with a print until she was convinced 
it was the best she could make. 


one manufacturer's 


remains she was 
Just turning 
out a saleable photograph was never quite 
enough. Anyway it is a pleasure to report 


that Mr. Yoder’s health eventually improved 
to the point where he could return to the 
work he loves and the prints used to illustrate 
this article testify to his ability as a darkroom 
technician and printer. 
the negatives 


Except for two, all 


were made by Mrs. Yoder. 
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Papa made the two informal wedding shots 
“off the arm’ with a 4x5 press type camera 
and, to a layman at least, they look as good 
as any home portraits this writer has ever 
seen. 

In addition to shooting informal wed- 
dings, Mr. Yoder is equally adept as a 
commercial cameraman. That, however, is 
beside the point because this article was not 
intended to point up that phase of the Yoder 
family’s activities. 

There is more to their success than 
merely their competence as photographers. 
Perhaps you have 


shown some of your 


informal wedding pictures to customers only 
to be surprised to find they didn‘t register 


as you thought they should. In and out of 
studios across the country | have noticed this 
many times. leaves the 
There 


the customer 


Invariably _ this 
dumbfounded. 


can 


photographer 
one case | 


wasn't 
recall where 
would point out just what was wrong but to 
one who knew, the 


obvious. 


reaction was readily 
Photographically speaking, there 
was no serious fault to find. But — alas! 
In every such picture the photographer 
had caught the subject violating some rule 
of etiquette. The people who recognized it 
were too well schooled to mention it directly. 
That, too, would be a breach of good taste. 
But me, I’m a lout. This gives me license to 


speak of it here without embarrassing anyone 











in particular. 
As Mrs. Yoder explained it, she had 
reared in a strict household. In her 
family’s code there were things people did, 
and things people did not do. But that wasn’t 
all. To augment her early training she has 
since made it a point to study and learn 
from the best authorities where and how 
traditions originated and why people still 
abide by them. 

Consequently all informal wedding 
pictures are made under her supervision. She 
poses the people so that when they are 
photographed they are portrayed observing 
the accepted rules of etiquette. 


been 


This means 


a great deal because, though Weslaco is a 


small town located in the lower Rio Grande 
Valley, many of the weddings the Yoders 
shoot involve families whose sons and 
daughters have had the benefit of attending 
the best schools in the country. All right — 
Texas millionaires! 


But Texas people do not monopolize a 
knowledge of what constitutes good taste. 
There are many well bred people here, there 
and everywhere who are fully conscious of it 
and they are not going to be overjoyed when 
the photographer shows them a_ picture 
snapped while they are breaking one or more 
of these rules in a moment of emotional 
confusion. Certainly they do not want a 
photograph that will forever remind them of 


YODER — 
WESLACO 








some careless cameraman’s lack of knowing 
wrong from right, to keep or to send to 
friends. 

It can truly be said that the Yoders have 
been successful. So far they have put three 
girls through college. The youngest, Frances, 
is still in high school and of all the Yoders | 
am of the honest opinion that she is the most 
talented. Though still a youngster, she is 
definitely an artist, and | do not mean an 
artist of the lens. Among professionals she 
would probably be classed as a colorist, but 
that would be unfair. Her work is fresh and 
utterly outstanding. She works with a brush 
and does very litile of the customary daubing 
with a gob of cotton wrapped around a 
toothpick. ‘! don’t use any colors just as they 
come from the tube,’’ says Frances. ‘I prefer 
to mix them to get the exact results | want.” 
In true art the artist never strives for reality, 
but the effect of reality. That is what 
distinguishes a work of art from a piece of 
artifice and it is what | noted particularly 
in Frances’ work. 

With all due respect to color photo- 
graphy, in my opinion it can never become 
a fitting substitute for work performed by an 
artist. In Houston quite recently | saw some 
sample color portraits in a photographer's 
window. At least | assumed they were meant 
to be portraits. It was quite obvious that the 
sitting had been carefully planned. The 


mantel was beautiful. The flowers on the 
mantel, including the vase, were all very 
pretty. The subject? Oh, the man _ was 


wearing the most vivid shade of blue shirt 
imaginab!e and | began to _ speculate 
whether or not he had picked it up in New 
York City, possibly from Brooks Brothers. | 
further imagined that the shirting was an 
imported voile, though it could have been 
another fabric. 1! never did fully decide 
whether the flowers were real or artificial. 
From a portraitist’s standpoint all the pictures 
were burlesque. Not clever enough to be 
satire, just colorful enough to attract attention. 
The subject himself was lost. No good artist 
ever attempts to paint with equal emphasis a 
portrait, a mantel, a vase of flowers, all on 
one canvas. In all art there is such a thing 
as unity of effect, and men and vases and 
flowers and mantels cannot be put together 
to produce a satisfactory sum total. 
Photographers who violate the rules so 
flagrantly could do well to study Karsh, 
though why study him when it is so much 
simpler to be original? Often the public 
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know more than they are given credit for 
old some 
photographers never tire of repeating: ‘‘The 
public don’t know a good photograph when 





knowing. There’s an saying 


























they see one.” It is probable that many who 


this 
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parrotlike never 


repeat 


produced a 
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quality print to show, and consequently the 
reactions they have received are nothing by 
which to judge the public's knowledge. But 
I'd better get back on the track before Mr. 
Abel's blue pencil goes to work. 

About 
decided to raise their prices. 


three years ago the Yoders 
When doing 
so, however, they also improved the quality 
of their work. First they made a _ large 
investment in new and better equipment. 
This included a new 16” Eastman portrait 
lens with which they experimented until they 
fully understood its particular characteristics. 
Now, with it they can produce any effect 
they desire. 


For a long time their 8x10 portraits had 
been priced at five dollars for the first one, 
with subsequent prints at three dollars each. 
They still show and sell prints at that price 
for competitive reasons, but now their better 
quality 8x10‘s are seven fifty each, that being 
the price for one or a hundred. The customers 


make their own decision from the samples 
shown and today the Yoder volume comes 


from the class. 


seven fifty The 
difference in quality is obvious and customers 


recognize it readily. 


straight 


By showing a selection of samples from 
both price groups, the Yoders give their 
customers an opportunity to exercise their 
intelligence. The only possible way of arriving 
at an_ intelligent decision is by direct 
comparison and intelligent persons have no 
fear of admitting they see no difference 
when there is no difference, sales talk and a 
flossy finish to the contrary. 
the same print in two types of mountings, 
for example, will not fool the intelligent 
The Yoders waste no. time 
attempting to argue the difference between 
their work and that of other studios. That 
can only be done when work from both is at 
hand for direct comparison. 
the customer has already 


Just showing 


customer. 


They assume 
arrived at a 








conclusion so the only point that remains is 
to select the quality of Yoder portrait the 
customer wants — or can pay for. The best 
policy, they feel, is to ignore competition. 
Why divide attention between their studio 
and that of another? Let the competitor 
worry about his own affairs. 

At Yoder's, Mrs. Yoder does all the 
selling, though she is the first to admit that 
she is no salesperson. She is, first of all, 
honest with herself and believes there is no 
such thing as ‘‘selling.’’ Selling is passive, 
not dynamic as some sources would have you 
believe. Buying is dynamic, and the customer 
does the buying. So why launch a sales talk 
only to become frustrated? What | am trying 
to emphasize is that customers today buy 
what they need, not an intangible batch of 
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nonsense called “sales talk.’’ At the lower 
end of Main Street in your own town are the 
past masters in selling. That's why you find 
them at the lower end of the street. They 
know all the answers — and so do you. 
That's why you don’t go there to buy! 

In conclusion, here’s a story Mrs. Yoder 
tells on herself. One day her phone rang. 
A very gruff man was at the other end of 
the wire. 

“What's your price for a portrait?’ he 
demanded. 

Mrs. Yoder told him. 

“When can | arrange for a sitting?’’ 
was the next question, still gruff, irritated 
and demanding. 

“Say one thirty?’ 

(Turn to page 56) 








EVERY-DAY 
PHOTOGRAPHY 


AERIAL NIGHT COLOR SHOT 








SYLVANIA PIONEERS ONCE AGAIN 


As Told by Richard B, Martenson 


THE ADVENTURE PACKED STORY of the shooting of 
the first radio-synchronized flash color picture of a jet 
plane taking off from an aircraft carrier at night was 
told recently in New York City by Richard B. Marten- 
son of Sylvania Electric Products, Inc., who was techni- 
cal supervisor of the project. 


The photograph, reproduced here from a_ black 
and white print from the original color transparency, 
shows a jet fighter plane just clearing the flight deck 
of the U.S.S. Antietam during one of the carrier's rou- 
tine training exercises nearly 100 miles off the Atlantic 
coast. 


The basic objective of the project was to provide 
the Navy with a hitherto unavailable photographic rec- 
ord of night operations af a carrier. In all 800 flash- 





bulbs were used to light the entire flight deck (about 
as long cs three football fields laid end to end) as 
well as the “island’’ and the bulkheads of the huge 
carrier. 


The jet plane, an F9F-6 Cougar was specially fin- 
ished with yellow and orange water paint so that it 
would show up against the background of a dark sea, 
and was flown by Lt. A. V. “Al Barber, Jr., of Bay- 
town, Texas. 


The Antietam was chosen by the Navy for the 
photograph because its canted deck, permitting simul 
taneous launching and landing operations around the 
clock, makes it the most modern aircraft carrier in the 
U.S. fleet. 


Martenson attributed the success of this unique 


A black and white 
print from the re- 
markable flash color 
shot described in the 
accompanying article 











This shows the 
blimp used as the 
camera _ platform 
and the 45 poles 
which, in all, car- 
ried 1,000 reflec- 
tors. 


photographic project to the “one hundred percent co- 
operation we got from every officer and enlisted man 
on the Antietam who had anything to do with the 
project. Some of the ship’s electricians,’ he said, “were 
every bit as concerned over the success of this shot as 
we were. Without their 
taken.” 


help the picture would not 


have been 

“Luck was not a Lady,’ according to Martenson, 
who recounted how two attempts to get the picture 
failed before it was finally captured on film. On the 
first try the blimp developed engine trouble, declared an 
emergency, and returned to base. On the second night, 
with the blimp in position overhead and the engines 
purring smoothly, an atmospheric disturbance set off 
800 flashbulbs prematurely. Only on the third 
effort, two weeks later, was the picture finally taken 
and then in the middle of a raging electric storm off 
the coast of Virginia. 


all 


The huge flash shot of the U.S.S. Antietam is the 
fourth in a series of spectacular, multiple flash shots 
engineered by Sylvania. The first was a night shot of 
N. Y., the second showed the “Diamond 
Horseshoe” of the Metropolitan Opera House, and the 
third was the “Big Room” of Carlsbad Caverns. 


Levittown, 


Describing the shot as “the toughest photographic 
assignment we've ever worked on” Martenson said that 
“it took the combined knowledge of three top-notch 


photographers, a crew of Sylvania electronics engineers, 
Fairchild Camera & 


Instrument Corporation engineers, 
plus uncounted man hours of labor to get this picture.” 
He also pointed out that both the preparations and 
actual taking of the huge flash picture were undertaken 


in such a way that there was no interference with the 











carrier's operations. 


“| have heard it said,” he continued, “thai all you 
need for a good picture is a camera and a flashbulb 
That's true most of the time, but this one took a battery 
of four cameras, including especially adapted 
Fairchild K-37 aerial 3,000 #2 
Sylvania flashlamps, more than four miles of wire, two 
1,000 reflectors, four dozen 
25’ poles capable of standing up in 50 miles an hour 
winds, a 60’ steel boom with reflectors mounted on the 


two 


cameras, as well as 


cleared radio frequencies, 


end, a blimp, and an aircraft carrier with its 


complement 1,800 men.” 


normal 
of approximately 
A Navy L-type blimp, shown in the other illustra 
tion, was used as the camera platform and the picture 
was taken with the blimp at an altitude of 800’ and 
about 1,000’ off the port bow. Mounted in the gondola 
the two Fairchild famed 
press photographer Joe Costa, and two Speed Graphics 
under the supervision of photographer George Burns 


The shot triggered by photographer 
Burns, brother of George, from a position in a forward 
gun turret from where he could see the jet plane as it 
left the deck of the Nearly 800 flashbulbs 
were fired and the shutters of the four cameras 


tripped simultaneously by a radio pulse. 


were cameras manned by 


was Jim 


carrier. 


were 


The exposure, F/8, was “built in” to the Fairchild 


cameras and, to provide 


that exposure, 45 25’ 


the proper illumination for 
high poles were built and an 
chored along the port side of the carrier's flight deck 
Three or four reflectors and flashbulbs were mounted 
on each pole so as to throw sufficient light clear across 
the deck and to provide “fill in’ 


Highlight 


lighting around the 


base of the poles. effects were attained 
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with flashbulbs strategically placed under the wings of 
jet planes, behind gun turrets, and on the “island.” 
Other reflectors and bulbs were pointed down to light 


the water line and the wake. According to Martenson, 
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DON'T IGNORE THE “LITTLE 


By Shep Shepherd 


THERE’S A CERTAIN fascination about the stage. The 
people who belong to it live a goodly part of their 
lives did 
in childhood days. The stage has an atmosphere all 
its own. It has a completeness as genuine as its parts 


in make-believe, much the same as we all 


are false and it has an aura of emotion and drama 


that is a real and living thing. 


The stage is a drug that reaches out beyond its 
wings and curtains to touch everyone around it. The 
doorman, the ticket takers, even the sweepers fall more 
or less under its spell. It is the photographer who can 
feel this pull of the stage, can sense its moods and 
suc- 
who 


understanding its people, who will become most 
cessful at stage photography. And it is he, too, 
will most enjoy his chosen line of endeavor. 


Little theatre or “amateur — 
graphy, as | prefer to call it, presents some peculiar 
problems, not all of which have to do with the photo- 
graphy itself. Some of them are problems of human 
speak more of them later. At 


aspects of picture 


stage’ photo- 


behavior and we'll 


present let’s consider the physical 


taking in the legitimate theatre. 


When | speak of amateur stage photography the 


word “amateur” applies to the stage, not to th~ photo- 
graphy. It is expected that the photographer ‘vho takes 
his camera into the theatre does so with financial profit 
in mind and this article makes that approach to the 
subject. The hobbyist who is inclined in a like direction 


will, of course, face the same problems as the pro- 


the light of the 800 #2 Superfilash lamps was equiva- 
lent to that emitted by 3,250,000 60-watt incandescent 
lamps. Any of our readers care to try some inexpensive 
experiments like this? 


THEATRES” 


fessional. 

It is necessary first of all to understand that you 
are going to work with sensitive and temperamental 
people. Oddly enough this is more likely to be true 
stage or little than with the 
that photographic angles are 
an ever present problem. In scenes where two or more 


of the amateur theatre 


professionals. It means 
leading characters appear it is important that one be 
not favored over the others. “Upstaging” is the word 
they have for it and it’s one of the unforgivable sins 
of the theatre. Unless the action of the scene absolutely 
demands it, never make a shot that puts a leading 
He'll pose for it if 
necessary but he’ll never buy a print from that nega- 


character's back to the camera. 


tive. Lesson one, therefore, is to give each leading 
character an equal break. 

Some people photograph badly in profile but do 
all right full face. Watch closely for that and arrange 
the angle of view to show such actors to best advan- 
tage. 

With the knowledge in mind that you are going 
to have to consider the above points when it’s time 
to make pictures, arrange to watch a rehearsal of the 
play beforehand. You will do the actual shooting at 
the final dress rehearsal preceding the first performance 
but it is advisable to see a rehearsal prior to that time. 
Almost every rehearsal is ragged and spotty, constantly 
being halted by the director with 


the actors with questions. You will be able, however, 


suggestions or by 


to get the drift of the play, to follow its story and to 


All comments concerning the illustrations for this article are direct quotes from Mr. Shepherd. Left: “Get 
high points of dramatic action which permit actors to portray emotion.” Right: “This seating arrangement 
was deliberately changed to avoid having one actor with his back to the camera; as a result he bought 


six prints instead of none.” 





pick out the highlights of its action. While doing so 
make notes on what you wish to shoot later. Select 
those bits of action which allow the subjects to display 
emotion of some sort, whether it be heavy drama or 
comedy. In other words, “show off” their acting abil- 
ities. At the finish you will have a pretty good idea 
of what pictures you are going to make and how to 
make them. 


The next step is to arrange with the director and 
the cast the best time to do the actual shooting at the 
dress rehearsal. In most cases this will be at the end 
of each scene when you will be able to get pictures 
with the proper costumes and stage settings. Occasion- 
ally the director will prefer to watch the dress rehearsal 
straight through without interruptions and will want 
you to do the shooting at the end of the show. Try to 
avoid this if possible. During a three-act play there may 
be several changes of scenery and almost certainly 
there will be many changes of costume. It is always 
difficult and often impossible to have all the scene 
changes made later just for picture purposes. It will 
be far more satisfactory if you can arrange to shoot 
at the end of each scene change or, failing this, at 
the end of each act. Of course many plays today are 
carried through entirely with a single stage setting and 
that, of course, simplifies the matter. 

Having formed a general idea of what you are 
going to do, you attend the dress rehearsal prepared 
for action. Your equipment will include camera, tripod, 


lights, exposure meter, extension cords and fast pan 
film. The camera can be almost any type except a 
miniature. If must have an adjustable diaphragm and 


Bottom left: “Performers often want pictures of themselves 
alone. Make sure such shots will be purchased before going 
ahead.” Below top: “Watch for scenes of dramatic contrasts 
and strong compositional values. This negative of three 
performers portraying a prostitute, a professor and a gangster 
sold well over 100 prints including sizes up to 16x30.” Center 
“Extension flash high and to right gives impression of street 
light outside picture area. One flash on camera for fill-in.” 
Bottom: “Scenes of large groups have higher potential! sales 
value. This negative containing 10 people sold 28 prints.” 



































Top: “Give attertion to outstanding costumes and don’t 
worry about background distortion in scenes like this. No one 
will object.“ Center: “Fond parents of child actors are good 
markets for prints like this.’ Bottom: “Select angles that will 
place in profile only those who look well in such shots. Catch 
others full face or three quarters.” Bottom right: “Extension 
flash was placed on floor to simulate light from unseen 
fireplace, and to give dramatic shadows to this tense scene 
of murder about to happen.” 


variable shutter speeds. Though many capable photo- 
graphers use miniature cameras for stage shots and 
successfully display the resulting pictures the negatives 
are not, as a rule, capable of the definition and sharp- 
ness needed to sell the pictures consistently. The lights 
may be flood or flash. | recommend flash. Floodlights 
require longer exposure or larger apertures, either of 
which may destroy sharpness. Natural stage lighting 
is usually too dim for any but the longer exposures 
which would result in strained poses. Flash permits the 
use of fast shutter speeds at small apertures which 
allow sharpness throughout the depth of the stage. 
The natural lighting for the scene may be simulated 
by using reflectors on extension cords. In this manner 
fireplaces can be made real and floor lamps can 
appear lighted. Even sunlight falling through a window 
is easily simulated. The cost is increased considerably 
when using flash and may be a deciding factor in 
selecting the lighting method. If floods and spots are 
used then the tripod and exposure meter become 
necessary. Hold to apertures of F/8 or smaller even 
if doing so requires exposures of a half second or 
longer. 


The type of lighting you select will have some 
bearing on the scenes you choose to shoot, but not 
much since either method can produce similar results. 
Just remember that the advantage of speed and 
sharpness lies with flash. 


Before the dress rehearsal begins try to have a 
chat with everyone in the play, either singly or as a 
group, to ascertain if there are any shots not already 
on your list which may be wanted. Almost every actor 





has a favorite bit of action of which he or she would 
like pictures. Some minor character may appear on 
the stage only once or twice and will want to be 
included. Add any additional shots picked up in this 
way to your list. 

As the dress rehearsal proceeds you may make 
some changes in your notes in view of the costumes 
and finished stage settings. At the end of each scene 
or act you should know exactly what you want. Be 
prepared to get it quickly. Make first the shots which 
include any performers who must make costume changes 
for the next scene. As quickly as you are ready to 
make each exposure have the actors who will appear 
in it run through a few of their lines and action up 
to the point where you want the picture. But don’t 
make the exposure while they are actually performing. 
You’re almost sure to catch someone with mouth open 
or eyes closed. At the instant you are ready to shoot 
shout “hold it’. Most show people can “hold it’ with- 
out freezing in an unnatural pose. Of course, if it’s a 
scene that calls for grimacing or facial contortions then 
you will have to let the action run and shoot at the 
desired point. 

Scenes including two or three characters will 
usually make the best pictures because they permit 
views close enough to render expressions and costume 
detail to advantage. Large groups, however, will in- 
crease the sales potentials of these particular negatives 
and as many of these as possible should be included. 
Occasionally you will be asked to make shots in which 
lone figures appear. It is advisable to determine in 
advance the cash value of such shots and be governed 
accordingly. In the case of child actors fond parents 
will often ask for several such shots. Always arrange 
the price angle with them beforehand. 

When the shooting is finished you will have to 
follow a pretty rigid schedule. Process the negatives in 
the usual manner. When they are dry make an 8x10 
glossy from each one. Mark the negatives and prints 
with corresponding numbers and file the negatives. Be 
on hand at the theatre well ahead of curtain time for 
first performance. Show the set of prints and take 
orders from each performer for the number of prints 
desired. 

Collect a deposit on each order. If the person 
ordering is not prepared to make a deposit don’t 
print the order. Too many people in the acting busi- 
ness are living a hand-to-mouth existence waiting for 
the big break. In this profession more than any other 
you are apt to be stuck for a set of prints. At the 
numerous little theatres and drama schools throughout 
the country the same people may appear in several 
shows. If you wish to establish yourself in stage photo- 
graphy it is well to build a reputation from the be- 
ginning of “no tickee, no washee.” 

After having taken orders at the first performance 
make your prints and deliver them before the next 
show. Many amateur stage shows run only two nights 
and if you fail to make delivery during the run it may 
become rather difficult to do so at all. 


Top: “Pictures of high points of comedy action are among the 
best sellers. Use plenty of film on shots like this one.” Center: 
“Medium shots with semi-closeups showing enough setting to 
establish the scene are most effective. Leg art is effective, 
tool” Bottom: “Natural stage lighting was used here with 
exposure of 1/5th second at F/5.6, because the shallow stage 
setting required no great depth of field.” 
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Revenue from your negatives is not limited to 
the actors. Usually the producer and director will want 
complete sets of prints. If the play takes place at a 
drama school the management will want prints. Rela- 
tives, husbands, wives, sweethearts will buy prints of 
their favorites. The negative file on each play will 
remain active for some time as one or 
the subjects returns for additional prints. 

While not the most lucrative field of photography 
it is a good paying one when properly managed. Of 
great importance, however, is the fact that stage photo- 
graphy is the finest photographic training | know. In 


another of 


it you will meet and overcome many problems and 


the solving of them will have a profound effect on 


your future photographic 


experience. You will learn 
much about handling people that will be valuable to 


you in later endeavors. 


The country teems with little theatres and drama 
schools. There is one near you somewhere. Your local 
newspaper can tell you where. Contact the head of 
the group or school and arrange to try your hand at 
some stage photography. 


You will enjoy a rich experience. 


CONSIDER THE RETOUCHER 


A PENCIL WIELDER SPEAKS UP 


(The writer of this article, who prefers to be anonymous, 
tells us: “I! have spent the greater part of my life 
working in studios, for some fine photographers and 
also for some not so fine. | have seen negatives so 
retouched and etched that you would not know the 
subjects should you meet them on the street. In what 
follows | have tried to tell photographers how to use 
their lights. Perhaps | am a little old fashioned but to 
me a good portrait of a man, woman or child is still 
a pleasure to look at. — Ed.) 
NO DOUBT MANY photographers will agree with this 
article, probably there are some who won't even read 
it, and undoubtedly there will be double that number 
who will criticize. Criticism is what | really hope will 
because out of the flood of material that is 
and printed, and read by millions, 
nowadays, most is forgotten as soon as the reader lays 
down the magazine or book. 


result 
written later 
In our profession | think 
nothing could be healthier than a thorough discussion 
of what is really one of portrait photography’s most 
important subjects: retouching. 

Back in the dear dead days we don’t like to recall 
photographers tried to their subjects to an 
almost unbelievable extent, removing all character lines 


improve 


from the faces and leaving only the mouth, nose and 
eyes floating on a sea of white, with results that they 
called portraits. The negatives, of course, were all glass 
and had to be developed with great contrast because 
all printing was done on daylight albumen paper. In 
the old family album of those days one could see 
Uncle John, though in his sixtieth year, appearing to 
be in his while Aunt Minnie would be 
as pleased as punch when her visiting friends, noticing 
her new photograph on the whatnot, would ask: “Who 
is the beautiful lady?” 

“Why, girls, that’s mel!’’ would be the answer. “I 
just got the pictures and | think they are adorable, 
don’t you?” Naturally everyone agreed, but on the 
way home the discussion centered around: “How did 
the photographer remove those triple chins, the mole 


late twenties, 
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on the right side of Minnie’s nose, and all those 
wrinkles?’” And before long someone would say: “You 
know, girls, if he can do that kind of work | am going 
to have my picture taken tomorrow.” 

All of the above is the truth. I was learning 
photography just about that time and all the photo- 
graphs | have of myself and my relatives have the 
popular eggshell finish (and almost 
resemblance) of those days. 
“candid” camera as a 
photographed in his likeness 
improved, or at least subdued. If photographers would 
only take more pains with their lighting much of what 
has to be done with retouching could be accomplished 
in the camera room. With modern lighting equipment 


and lenses which combine softness with depth there is 


total lack of 

So thank the Lord for the 
result of which 
and 


man is 


true retouching 


neither need nor excuse for the amount of retouching 
that still seems to be needed. Why kill the negatives 


with lead? 

Take for example so many photographs we see of 
babies and children, and study the eyes. A child's 
eyes are truly windows of the soul; why is it necessary 
to dash a stream of light across them and ruin those 
expressions of innocence? The cameraman does this 
and then asks the retoucher to etch out the streak of 
light and bring back the expression. It's as if someone 
took a stone and smashed a beautiful window; can the 
window be mended with adhesive tape and returned 
to its former beauty. Certainly not. 

Of course children’s photographs are just one 
Today many photographers are using speed 
lights and, as a result, work much too rapidly. They 
don’t take time to study the effect of their lights on 
the subject and thus we have so many of those black 
shadows under the nose and under the chin which, 
with a little more attention, could so easily be avoided. 
| feel sorry for the modern retoucher who almost needs 
to use a microscope to work on the small heads on 
4x5 and even smaller negatives. 

Still other think it 


example. 


photographers necessary to 





have a number of pieces of lighting equipment in 
the camera room and to use as many as possible of 
them in order to impress the sitter. Too much light, 
improperly used, is certain death to the making of a 
good portrait. All reflectors throw a strong beam and 
unless the light is heavily diffused it brings out all the 
blemishes, in addition to causing deep shadows on the 
neck and beneath the with the that 
retouchers get gray hairs their eyesight gives 
out long before their time. 


nose, result 


and 


This is the way | like to see a negative lighted, 
though | know that many a photographer who wants 
to use all the light he has in his studio, and shoot an 
array of flashing saucers across the eyes, will hurl his 
wrath on my head. Use one light for the main source, 
either a 1,000-watt lamp ina reflector or a bank of six 
40-watt fluorescent tubes. Place this main source about 
six feet from the sitter, raise it to a height of seven 

it so it strikes the sitter at about a 45 
move the light 
the face. Next place a reflector (and | 
reflector and not a light) on the 
other side to illuminate the shadows, being careful all 
the time not to work too close to the 


feet and turn 
angle. Then 
two thirds of 
do mean a 


until the beam covers 


second 


sitter. 


Surely, use a spot also if you feel you must bring 
out the hair but be careful that the spotlight does not 
cross the main source because a deep shadow will form 
where the two lights overlap and once again the poor 
retoucher will have to use 6-B leads. Remember we still 
have the sun and although it is 92 million miles away 


we can still produce beautiful portraits with it. With 


IT PAYS TO WORK TOGETHER 


BY ERNEST W. FAIR 


“THE WAY TO GET ALONG with your competitor is to 
cut his throat 
fight!’ 


so often he'll be unable to put up a 
“We get along with the competition by operating 
the Golden Rule and such a good 


example they see the light and do likewise!” 


under furnishing 

As it is so often said, it takes all kinds of people 
to make up the human race and that applies to our 
competitors in the photographic business also — after 
we admit they do belong to the human race. 


The first two statements above represent extremes 
given us by many studio owners with whom we have 
talked. ground 
with broken bank accounts and tattered business cards. 
Competition is to be 


rugged. And time has proven that the more of it we 


There's a lot of in between strewn 


never a gentle thing; it has 


have the better business men we usually become. 


Getting along with one’s competitors is no easy 


modern fast film and present day lenses there is no 
reason in the world why a photographer needs more 
than one light to make a good portrait. 

Aside that 
help the retoucher more than you might imagine. 


from lighting here is something will 
Have 
you ever gone into a studio to have your photograph 
had the 


then not 


taken, operator greet you with a nod and 


heard another audible word until you were 
about ready to leave and were asked for a “Deposit, 
please?” that 


accomplish to 


Think of the wooden expression results 
the 


put some life into the negatives. 


and what retoucher must try and 
| think a cameraman 
should start a conversation and keep on talking until 
his that 


frozen feeling which most people assume the moment 


subject begins to react naturally and loses 
they enter a studio. You don’t need to know a person's 
business — and most times it’s none of your business 
— but certainly you can talk about this and that until 
get 
features. 


you some gleam of intelligence into your sitter’s 


Certainly no sitter wants to look like a 


wooden image! 


I'll concede | am no writer and therefore | 


express my sympathy to those readers who have gone 
this 
a lot 


far. I'll also admit that even after 50 years and 
, | still little 
I'll be happy if this causes photographers 
to give a bit more thought, and make things a little 
for retouchers, and if 
the editor 

After 
a lot of you be without retouching? 


of fun with it feel | know about 


photography. 
bit easier, their 
reply 
give space to their comments. 


some of them 


care to I'm sure will be happy to 


all, where would 


task; sometimes we ourselves 
the 


to find evidence of 


contribute far more sour 


notes to discord than we ever realize. In our 


eagerness malpractice among our 


competition we sometimes let the disease get a toe 


hold right in our own business. P 

How can competitors in the photographic business 
work together for their common good and their individ 
val prosperity? What can we do about the gent who 
is continually stepping off the deep end and threatening 
the well oiled efficiency of our business? 


We've asked many score studio owners such ques 
We've studied 


situations in various 


tions during past months. closely some 
highly 
the 


answers to 


competitive sections of 
country and have 


these 


come up with some practical 


questions as worked out by studio 


owners in the field over a considerable period of time 


One thing emerges sharp and clear. Studio owners 


make a lot better profits with less effort when all of 
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them sincerely try to work together. It pays to recog- 
nize that fellow down the street as being human after 
all. 


“| never realized my chief competitor was a decent 
guy until our wives got acquainted,” one owner told 
us not long ago. “That led to dinners and card games 
and trips together. We got to know each other person- 
ally and mutual respect for one another resulted. We're 
still tough business competitors but we're also the best 
of friends.” 


There’s an important point here and one we've 
It belongs at the head of a list of 
10 steps any studio owner can follow toward working 


to advantage with his 


observed often. 


competition. Here they are, 
taken from tested experience in every section of these 


United States: 


1. Get to know your 
trade problem 


competitors personally. A 
be worked out between 


friends; is difficult to handle between strangers. 


can always 


2. Ask them for advice; never seek them out to 
force it upon them. “Give and take” is a top secret 
ingredient of 
political. 

3. Launch projects, 
not just your own. If you get an idea for a promotion 
that will benefit all concerned its 
are much greater if all 
sponsoring it, and such 
petition closer together. 


any working agreement, business or 


trade plans as “community” 
chances of success 
studio owners participate in 
sharing helps to bring com- 


4. Even if there’s only one other studio besides 
yours, form a group including the employees to meet 
at dinner once a month. It’s an excellent way to work 
out problems before they can become serious. 


5. Recognize the limits of cooperation and don’t 
try to go beyond them because doing so is certain 
to wreck a lot of other good things that could be 
accomplished. Any owner who hopes to persuade his 
competitors not to seek business 
is going beyond such a limit. 


from his customers 


6. Never discuss competitors with customers except 
in the most laudatory of terms. A slight dig at a 
competitor is sure to be magnified into a terrific insult 
by the time it gets to him. The end result will find 
both of you in a throat-cutting battle sooner or later. 

7. When a competitor receives an honor, go out 
of your way to congratulate him — yes, even on such 
a thing as his being featured this 
magazine. All experts agree that one of the biggest 
drawbacks to friendly competition is a complete absence 
of any kind of personal contact. 

8. Work out 


almost 


in an article in 


a mutual assistance agreement. In 


every instance where we have found active 
cooperation between competitors, we have noticed they 
frequently help each other out with equipment or 
supplies. This, like anything else, can be abused but 
it's up to each competitor to see that he isn’t the one 
who does so first. 

9. Let the community know that you stick together. 
Usually when this is 


done customers make no effort 
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to devise situations which will lead to bad blood 
between competitors, such as egging a studio owner 
into price cutting and discount practices. We can’t 
blame any customer for trying but if he knows there’s 
no chance of succeeding he will seldom even try. Then 
there’s no ill feeling between competing studio owners 


on this very touchy point. 


10. Never believe something concerning a com- 
petitor brought to you by someone else until you 
have actually checked on the statement. We know of 
two studio owners who were bitter enemies for years 
until they discovered the causes of their dislike for 
one another were never true in the first place, nothing 
but idle gossip. 


“All of that is well and good,” we can hear several 
of our owner friends “but what if your 
competitor is the kind of guy who won't cooperate, 
who hasn’t enough business sense to know that he 
has to sell at a profit to build his business, or who 
is just plain mule-headed?” 


declaring, 


That's a situation we've run into occasionally, of 
course, but it’s not prevalent, which makes this photo- 
graphic business a nice one to be in. 


“I've been in business a long, long time,” is the 
way another old friend of ours answers it, “and I’ve 


found there’s just one way to handle such a competitor 


— let him dig his own business grave and maybe 
give him a push from time to timel 


“You can’t reason with such people and if you 


fight them at their level, you’re only hurting yourself!’ 

We know of another studio owner who has found 
himself confronted with just such a situation twice in 
his business life. He knew his competitor in the first 
instance had embarked on that sort of an operation 
simply because he lacked business experience. 

“| arranged a friendly conference with him and 
taught him some plain, hard, business facts of life,” 
“doing it in 
take offense. His only 
just didn’t know any better!’ 


he explains, 
couldn't 


such a fatherly way he 


trouble was that he 

The second case was entirely different. A greedy 
competitor figured price cutting was the quickest way 
to get the other fellow’s customers, and he was the 
type who wouldn’t listen to advice from anyone. 


“ 


| gave him just what he asked for,’’ our friend 

“actually told my to do business 
with him. In that way he went broke 10 times as fast 
as he would have otherwise and my business suffered 
the bad 
just that much quicker.” 


recalls, customers 


very little because situation was corrected 


Fortunately most of our competitive problems are 


not of such a nature as to require drastic methods. 


Most require understanding, cooperation and patience 
with the other fellow. 


“Believe me,’ an lowa studio owner once told 


us, “l go out of my way to work with my competitors 
because after | got to know them |! found they were 


all swell guys. As a result we have a nice situation. 








En ee manned 
| hope our readers won‘t get the 
impression that THE PROFESSIONAL is going 
to come out late indefinitely but it takes a 
long time to get back on schedule after a 
fire. Our March issue went into the mail on 
April 12 and this one — April — if all goes 
well will be in the post office about May 1. 
Then the May issue around May 25, the June 
issue by June 10 or 15 and by July we'll be 
back to normal with that one in the mail 
July 5. Once again, thanks for your for- 

bearance. 
Charles Abel 


I seditiiaaeene one ciieiatemiieaaidlt eeceill TY 





“There's something else | never forget. If one of 
those nice guys should go out of business because of 
my failure to be a good competitor, a reall’ unpleasant 
character is liable to step in and fill his spot and then 
there’s going to be trouble for all concerned. Believe 
me, it is worth a lot of effort on my part to keep a 
good competitor in business so that the situation will 
remain as pleasant as it is now!” 


That is a very practical thought indeed for when 
one has competitors who are really “human,” one had 
well pay close attention to safeguarding such a valu- 
able asset. Too often we permit the atmosphere that 
natural competition in business builds up to overshadow 
the better side of “these other guys in the business” in 
our particular area. 


Fernand Fonssagrives 
Continued from page 34 


father was a sculptor and his mother a musician. The 
elements of sculpture and music are easily translated 
into other art forms, including photography. 

A feeling for fashion may have been acquired by 
Fonssagrives but he had been surrounded by elegance 
all his life so he found it simple to adapt this quality 
to gowns Because he started with 
Country he probably considered other 
Yet the fine that is 
in his fashion pictures can be detected in 


and accessories. 
Town and 
magazines 
discernible 


easy. same taste 


the covers and inside photographs that he now makes 


for the editorial illustrations of 


children that Parents’ Magazine commissions him to do. 


Esquire as well as 


Recently Fonssagrives adapted some pure mathe- 
matical design concepts to a series of photographs for 
Esquire. He had the model dressed 
echoed mathematical diagrams, and even 
figure the concept. This stylized 
approach to the photography of human beings contrasts 
strongly with his photographs of unposed children. 


in designs. that 
the girl’s 
harmonized with 


From fashion photography to Esquire is quite a 
jump but from Esquire to Parents’ Magazine is a leap 


that requires a parachute for the imagination. 


Fonssagrives has negotiated it safely. Recently Parents 
gave him a one man show of his pictures of children. 
Many of the prints on featured the 
Fonssagrives’ different stages of her 
twelve year long career as favorite model. The child 
is so used to seeing her father aim a camera at her 
that she about being 
photographed. The pictures were made in natural light 
for the most part and there isn’t a pose or a dressed 
up picture in the group. 


exhibition 
daughter at 


has no self consciousness 


Natural lighting is also numbered 


Fonssagrives’ lighting 


among 
fashion. He has a 
skylight and large window space in his studio. But for 
commercial assignments where texture and surface are 
important incandescent light. He has a 
large assortment of Saltzman lighting equipment which 
gives him the absolute control that insures commercial 
His lights varied enough so he 
photograph a gown in light colors on a blonde girl, 
yet emphasize a black bag by 
separately with a small spot. 


schemes for 


he prefers 


success. are can 


small lighting it 
“The atmosphere is often 
better on location,” “but a 


he admits, studio affords 


the most complete control.” 
Fonssagrives does work on 
the 


occasionally 


deal of 
In order to achieve 
settings he is 


do a great 
location and out of doors. 
spontaneity of location 


forced to sacrifice lighting perfection. However he 
takes along the largest portable speed light that Ascor 
makes. The unit has two lights and he uses it for all 
jobs With its single power 
pack he is liberated from lugging heavy studio lighting 


equipment and tripping over cables. 


location including color. 


He used the Ascor to photograph Mme. Pandit 
draping a sari on Lisa Fonssagrives. That series of 
color photographs was made with just these two lights 
while it would have thousand 


watts of incandescent to accomplish the same purpose. 


required twenty-five 

The cameras that he prefers are a Rolleiflex for 
its freedom, ease of operation and speed,a 4x5 Graflex 
and 4x5 Speed Graphic and an 8x10 view camera. 
For clients who prefer large color transparencies he 
uses the 8x10, but usually he chooses a smaller camera 
it doesn’t intrude as much between the sitter 
photographer. 


because 
and the 
The way Fonssagrives treats his sitters may be one 
reason for the poised relaxation that distinguishes his 
photographs of celebrities. He never takes a picture 
until he’s built up the confidence of the sitter in regard 
to her beauty, charm and intelligence. He stands 
prepared to discuss music, politics, art or baby sitters 
and he always leads the conversation toward the sitter’s 
interests. By the time he’s ready to photograph he has 
established a sympathetic understanding that no shutter 
click can destroy. 
Fernand Fonssagrives other 
than his achievement in varied fields. 
photographers find his 
and helps them 


has claims to fame 
Talented young 
wide open. 
Usually he suggests 
location at first because of 
expense of equipping and maintaining a studio. 


eventually, he warns, a studio is necessary 


door He advises 
that 
the 
But 
He himself 


constantly. 


a newcomer work on 
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would hate to be tied to a studio exclusively, yet he 
would dislike even more having no studio. He is also 
known as one of the few “name” photographers who 
never refuses to test promising new models. “Why 
not?” he asks. “If you put a beautiful girl and a 
photographer together, the photographer gets a new 
sample from the sitting and the model gets the 
photographs she needs. They both gain.” 


“VIL call you back,’’ and he hung up abruptly. 

He did call back in a few minutes to make the 
appointment, just about scaring Mrs. Yoder out of her 
wits. Promptly at one thirty a man, wearing a deep 
frown, pushed open the studio door. 

“You look and act as if someone had a gun in 
your back,” challenged Mrs. Yoder. 

“| havel’ he growled, his wife pushing in behind 
him. 

“Well,” says Mrs. Yoder, “I worked with that 
man for over an hour before | took him into the 
camera room. His wife wanted his picture but he was 
determined to be obstinate about it. | couldn't have 
done a thing with him while he was in that frame of 
mind but by talking to him and gradually making 
him feel at ease | finally made a portrait that pleased 
him no end. Now, if he sees me on the street, he will 
stop to laugh about the time he was forced to have 
his picture taken.” 

As for Mr. Yoder, he confesses that he still gets 
excited over prints that he thinks are exceptional. And 
when he doesn’t think them exceptional he works over 
them until they are. 

And so this business of photography is their 
enjoymenr. It is never work to them. Being so well 
known they are often imposed upon, if you want to 
call it that. Many times they are requested to arrange 
for sittings at night, on Sundays or holidays, but they 
always do so cheerfully. And so they have a host of 
friends who know they get more than just photographs 
when they pick up their orders at Yoder’s. For to the 
customer the Yoder name is a final assurance that 
every detail, even those outside the realm of photo- 
graphy, will be correct and in conformity with good 
taste. 


(Continued from page 24) 


Nov. 8; Capital in Troy Oct. 20; and Catskill. Things 
in the Empire State are much different from what they 
were years ago when the P.P.S.N.Y. came to life only 
once a year for its state convention and then went 
back into hibernation. And, yes, they have a new 
section called Hudson Valley which came into being 
at the Arax Studios in Poughkeepsie on Oct. 27 with, 
as temporary officers: Edward J. Maserjian, pres.; 
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Stanley Cackowski, vice-pres.; Fulvio Galati, treas.; 
Kay Prindle, sec. 


W@ At their meeting on Jan. 19 the Prof. Photog. Assn. 
of Stanislaus County (one of the many groups which 
make up the California state assn.) elected Kermit 
Lindblom, Turlock, pres.; Walter de Brouwer, Modesto, 
vice-pres.; Miss Thora Snyder, Modesto, sec.-treas. In 
the accompanying picture, taken by Gordon Ham of 


Officers of the Stan- 
islaus County (Calif.) 
Association 


Baird Photo Service, Mr. de Brouwer is on the left and 
Mr. Lindblom on the right. Like so many local groups 
they have started publication of a news letter, though 
it is still on an if and when basis. 


@ The Detroit (Mich.) Portrait Photog. Assn., continuing 
its efforts to clean up the profession in that city, has 
subscribed to membership in the Detroit Better Business 
Bureau which will therefore take over the handling of 
all complaints. 


M Chief business of the Jan. 18 dinner meeting of the 
Prof. Photog. Soc. of the Lehigh Valley (one of the 
Pennsylvania assn. sections) was the nomination of 
officers and a decision to break up the job of sec. 
into two positions: recording and financial. We should 
soon know how the election turned out. 


@ At the annual meeting of the Photomount Mfrs. Assn., 
held in New York City during the third week of Jan., 
Cecil G. Anderson of the Medick-Barrows Co., Columbus, 
Ohio, was elected pres. Permanent sec. is Thomas B. 
Frank, management consultant and accountant of 
Mineola, N. Y. 


M The New Hampshire Hyponeer is the name of a 
new mimeographed bulletin being issued by the New 
Hampshire Prof. Photog. Assn. From it we hope soon 
to have the names of their new officers. 

a 
lM The feature of the Jan. meeting of the Detroit (Mich.) 
Portrait Photog. Assn. was an auction sale of items 
contributed by the membership and conducted by 
member Don Distelrath. Proceeds were $123.00. Every 
studio accumulates certain equipment and supplies 


which, for one reason or another, are no longer needed. 








We Pay HIGHEST PRICES 


FOR 
Used, Discarded Safety Films 


WRITE FOR QUOTATIONS 
PLASTOFILM, INC. Wheaton, Illinois 











Frequently their value is not sufficient to warrant the 
trouble and expense of putting them up for sale, yet 
almost certainly some other studio could use them. 
Gathering all these items together at a meeting and 
auctioning them off for the group’s treasury provides 
an interesting, profitable and often amusing program. 
Why don’t more local groups try this? 


MB New officers of the Northern California Photog. Assn., 
installed a couple of months ago at their annual dinner 
dance, are: Thomas Jones, Oakland, pres.; Donald 
Meacham, San Francisco, Ist vice-pres.; Kenneth Her- 
rington, Oakland, 2nd vice-pres.; Joseph Ball, San 
Francisco, treas.; Douglas Mack, San Francisco, sec., 
plus, as directors: Don Bosco, San Francisco; Keith Cole, 
San Mateo; Miss Katherine Bishop, Oakland; Al. Silveria, 
San Francisco; Theodore Gurney, Walnut Creek; Lionel 
Berryhill, Redwood City and Loren Smith, San Francisco. 





Where addresses are not given, a postcard re- 
quest will bring them to you promptly. 

NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and alli claims or state- 
ments are solely those of the manufacturers or 
distributors. 











E. I. du Pont de Nemours & Co., Photo Products Dept., 
Wilmington, Del., after months of rigorous field and laboratory 
testing, have released new Superior Press panchromatic sheet 
film Faster than Du Pont #428 High Speed pan, Superior 
rates at 200 daylight, 160 tungsten; has not only remarkably 
higher speed but much wider tone scale and exposure 
development latitude than previous films, permitting usable 
results under very poor lighting conditions, due to high red 
sensitivity and much greater effective speed than exposure 
indexes indicate Developing in Du Pont 16-D formula is 
recommended for ordinary exposures When shooting under 
very poor lighting conditions excellent negatives result from 
developing in Du Pont 6-D, with 10 time increase in borax, 
for 10 minutes at 70 D-76, similarly modified, may also be 
used Superior Press film, at regular prices, is now available 
in 24 sheet boxes of 3%x4%s, 4x5, 5x7 and 8x10; 100 sheet 
boxes of 4x5 and 5x7 


POST CARDS 
AT WHOLESALE 
Fine Black & White or Sepia Picture Post Cards in 
small runs at lower prices. Hotels, Restaurants, 
Industrial, etc. are your customers. 
Send for Folder W — on your letterhead. 


ARTVUE POST CARD CO. ss 
225 Fifth Ave. New York 10, N. Y. 


(Choose the Lines with 


Ready Acceptance... 


MASTER MOUNTINGS 


TIFFANY EASEL 
One of many distinctive designs 


in a wide range of albums, easels 





and folders that are the ultimate 
in artistry. Yet CHILCOTE pro- 
ducts cost no more than ordinary 


mounts. Why not use the best? 


Model No. 72G 


Metal and wood frames styled for 
instant appeal. Highly saleable. Su 
perior construction and intriguing 
finishes make CROWN FRAMES 
customers’ preference. Competitively 
priced, too. 


Ask your Chilcote ¢- 8 
\ 


representative 
or write us directly. 


THE CHILCOTE CO. 


2140 Superior Ave. * Cleveland 14, Ohio 
(Subsidiary Company) THE CROWN FRAME CO. FENNVILLE, MICH. 


Harwood Mfg. Co. are on market with new popup ejector 
type adapters for new miniature type M-2 flash lamps Finger 
touch on release spring ejects used lamp Knurled collar 
permits easy insertion or removal of Model 110 adapter from 
bayonet sockets. Model 111 adapts M-2 to medium size flash 
gun sockets. Model 110 lists at 25c; Model 111 at 45c 


Graflex, Inc Rochester 8, N. Y. announce that new 
vulcanoid Handicase for Super D Graflex and accessories, 
selling for $22.95 and replacing former higher priced Deluxe 
carrying case for this equipment, is now available at all 
authorized Graflex dealers 


Ansco, Binghamton, N. Y. have announced price reduction 
on several of their miniature and folding camera outfits, of 
most importance to our readers being the 35mm F/2 Ansco 
Karomat camera, now selling for $147.50 as compared with 
$164.10 before. Ansco Universal flash unit is also cut from 
$9.95 to $8.95 


@Z—-37L0-F 


NATURAL LIGHTING CORP. 
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See R Bee eee 
Write today for 1954 


LENS TRIUMPH! BIG 54 PAGE 
PARON £3.5 W-I-D-E CATALOG 


ANGLE LENS M@ SALES IDEAS . . . PROMOTIONS FOR 
nie tor tie a B PHOTOGRAPHIC STUDIOS, CAMERA 
VOIGTLANDER , ES. gw STORES . . LOW COST GIVE AWAYS . . 
PROMINENT Gres] THAT INCREASE SALES AND PROFIT! 


35mm Camera 


Interchangeable with ‘¥\ \ * MAILERS % ENVELOPES 
Voigtlander NOKTON “SXGIGJAR we E PIERCE COMPANY _,:7°:.Nic's' 2:2 
7 inneapolis 9, inn. 
and ULTRON Lenses / 
EBHReEEEEEEEHE 
The SKOPARON is a five-element anastigmat with Exakta Camera Co. will send without charge to those 
an angle of field approximately 60 degrees — un- interested copy of booklet entitled Macrophotography and 
surpassed for taking pictures of interiors or Photomicrography with the Exakta VX, published in English by 
wherever negatives with extreme depth of field are Ihagee Camera Co., Dresden, Germany, makers of Exakta 
required. It has an unusually high resolving power, cameras. Contains helpful tables for closeups and other 
and shows exceptionally fine crispness of color information. 
separation plus outstanding chromatic correction. 





35mm 


, : Willoughbys, 110 W. 32nd St., New York 1 have new 
The SKOPARON fits directly on the Voigtlander idea in Camera Cases, temporarily available only for 35mm 


PROMINENT 35mm camera, and is focused by Voigtlander Prominent but planned for other cameras shortly, 


means of the coupled rangefinder. $9950 which when closed looks like any other case but when open 
has B-C flash unit in one compartment ready for connection to 
Case for SKOPARON Lens camera, and reflector in other compartment This not only 
eliminates carrying camera and flash outfit separately but 
KONTUR Sportsfinder for SKOPARON Lens $8.50 assures having flash unit always with camera, never forgotten, 
and ready for use. Price $29.95. 
110 West 32nd St. 
113 West 31st St. 
New York 1, N. Y. 
LOngacre 4-1600 











E. |. du Pont de Nemours & Co., Photo Products Dept., 
Wilmington, Del. announce new, thin base, 100% rag stock 
Photo-Writ W Photo Copy Paper. Though only .0035” thick 
including emulsion as compared with .0055” for Du Pont’s 
standard weight Photo-Writ B, new surface is stronger than B, 
wet or dry, and allows rolls of given diameter to accommodate 
approximately 50% more paper. Surface W is semi matte, of 
55-gram stock compared with Surface B’‘s 100-gram thus, being 
50% lighter, makes possible considerable postage savings. Can Super contact 35mm _ contact 
also be used for paper negative work. Speed, sizes, quantities printer imported by Carl Heitz, 
and prices same as Surface B. Interesting also is that Du Pont Inc. 
Ivora sensitized white photographic film for projection printing 
(much used for miniatures) is now available in Warmtone 
emulsion, giving warmer image than before and responding 
well to selenium or sulphide toning. Another report tells us 
that three projection paper surfaces have been discontinued: (up to 90’) is guided over glass plate indirectly illuminated 
Warmtone EL, Velour Black DM and Canvas. Gimcielow by AOA tamp combined with epsave seraen, 
permitting easy inspection each frame Interchangeable masks 


Wyman Gold Stamping Machine provide for various size frames with or without margin. 


Diaphragm with index knob which guarantees constant actinism 


. Karl Heitz, Inc. have imported lightweight, compact, easy 
to use Supercontact 35mm Contact Printer which prints from 
black and white or color negative film on positive film or 
paper or, from positive film, on negative film. Original film 





Gold ee ae se. albums, regulates illumination. Can be coupled to automatic timer 
, : Dust and light proof magazine holds up to 30’ film or paper, 
Stamp in Gold, Silver, or Colors has window which opens automatically 


to make contact, closes 


s again when magazin i lifted. Weight i d i 
See your dealer, er write fe gai ragazine is i eig Six pounds, size 


8"x9"x12", price $99.00. (Illustrated) 
WYMAN ENGRAVING COMPANY 


36 Washington St. Boston, Mass. Draw Track Background for 


TRACK Different Settings—Quicker } 
meme =(color monks or velour) 2m 1 PORTABLE 


2-in-1 Black & Gray _» |imniinnainaal 


Reversible cloth & mounted 

54” width roller x 96” $13 

54” screen & 1-stand $22 

72” width roller x 96” $18 

, 72” screen & 2-stands $34 

. Write for prices or send film: . {wall style to 150” wide) 
CLIO 7273 Santa Monica Boulevard CAMDEN ARTCRAFT CO. 
LABORATORY Dept. D, Hollywood 46, California 180 N. Wacker Dr. 





Chicago 6 
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BRUNEAU ... 


the finest tripod buy 
STURDY ... 
tubular construction 
cross-braced to elim- 
inate vibration. 


QUICK 
ADJUSTMENT ... 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION ... 
Lowers camera smooth- 
ly, safely. 
LIGHT... 

weighs less than 9 Ibs. 
DURABLE ... 

will last a life time. 


ASK YOUR DEALER OR 
WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CO. 


4716 N. 18th St. Philadelphia 41, Pa. 








PASTEL PAINTING 


Vibrant, sparkling pastel especially adapted to a free hand 
effect on photography — Ideal for children — Salon OILS 


DOROTHY CARVER STAFFORD 
Telephone Glens Falls 2-7025 
41 West Notre Dame Street Glens Falls, NEW YORK 








to use some- 
It’s false economy ‘i: “i 

as good.’’ 
There’s no substitute for Probus, the original photographic 
preservative paint. Forty-five years of satisfaction to professional 
photographers is your guarantee of dependability. Be safe, — 
get the one and only trouble repellent Probus. Safe for coating 
trays, tanks, sinks, darkroom shelves, table tops and floors. 


WOLFF & DOLAN © 220 CALIFORNIA. sr. 


SAN FRANCISCO 21 








PORTRAIT FINISHING 


fast dependable service at reasonable prices 
DEVELOPING — PROOFING — RETOUCHING 
PRINTING — ENLARGING — COLORING — COPIES 


Send Negative for FREE SAMPLE of WORK QUALITY. 
LARGE QUANTITY DISCOUNTS 
(Enlargement or Contact) 
write for price list todoyl 


FARABEE’S LABORATORIES 


118 24th St. Newport News, Va. 











Books We Think 


You Should Have 


We seldom carry books in stock and advertise these chiefly 
as a service to our readers, 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order 
ing from us. For this reason we sell no books on open ac 
count or C.0O.D., but only if, in our considered opinion, they 
will be a valued addition to a studio‘’s reference library 


especially those in the 


GRAPHIC GRAFLEX PHOTOGRAPHY, 10th E 
By Morgan & Lester 

ANNUAL PHOTOGRAPHIC 

MARKETPLACE — 1953 
THREE-DIMENSIONAL PHOTOGRAPHY 

By Herbert C. McKay 

THE PRINT, CONTACT PRINTING & 
ENLARGING, By Ansel Adams 


] PAINTING WITH LIGHT 


By John Alton 


{[_] HANDBOOK OF BASIC MOTION PICTURE 


TECHNIQUES, By Emile E. Brodbeck 


{_] BETTER COLOR MOVIES 


By Fred Bond 


[-] PHOTO-FLASH IN PRACTICE 


By Geoffrey Gilbert 


|] HOW TO PAINT WITH AIR 


By Frank J. Knaus 


|] PICTURE FRAMING 


By Edward Landon 


[_] DEVELOPING 


By C. |. Jacobson 


] PROFESSIONAL PHOTOGRAPHY FOR 


PROFIT, By Charles Abel 


[.] SHORT CUTS TO PHOTO 


RETOUCHING, By Raymond Wardell 


] THEORY AND TECHNIQUE OF 


PORTRAIT NEGATIVE RETOUCHING 
By J. P. Anderson 


[] PHOTO OIL COLORING 


By Lucille Robertson Marshall 


[_] LOOTENS ON PHOTOGRAPHIC 


ENLARGING AND PRINT QUALITY 
By J. Ghislain Lootens 


[-] UNIVERSAL PHOTO ALMANAC 


AND MARKET GUIDE, 1954 


| KODACHROME AND EKTACHROME 


FROM ALL ANGLES, By Fred Bond 
TABLE TOP PHOTOGRAPHY 
By Harkness & Draper 


] COPYING TECHNIQUE 


By George B. Wright 


(In Ohio, add 3% for state sales tax.) 


Charles Abel Incorporated 


axton Bx 


smaller 


d. 
$6.00 


1.00 


5.75 


3.00 


6.75 


6.50 


5.00 


3.50 


3.75 


279 


4.00 


6.00 


1.00 
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TURNS 4 LAMPS ON-OFF FROM CAMERA 
LITEMASTER ¥ 


with Dimbrite Switch 


Easy to use--just 
plug lamp cords in- 
to Litemaster and 
flip switches to turn 
lamps on-off or in 
series. Special dimmer 
switch makes it easier 
to pose subject. 15 ft. 
cord included. Money- 
back guarantee. Order 
today--postpaid. Stand 
adapter, valuable in- 
struction folder, and 
lighting catalog free. 


ACME-LITE 
Dept. HE-4 
401 N. Wood Street 
Chicago 22, Illinois 


FILM HOLDERS 


Completely Overhauled 


One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 


Any size up to 5x7—$1.75; 8x10—$2.25; 
11x14—$3.00; 12x20—$5.00. New Slides— 

















4x5, 5x7—75c each; 8x10—$1.50 each. 


NATIONAL FILM HOLDER CO., INC. 


2330 N. St. Mary’s St., San Antonio, Texas 





Serice te the Profession 


High grade enlargements for Portrait and Commercial 
Studios, any size and color Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures 

Attractive Pencil and Pastel Sketches 
and photographs 


from your negatives 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists 


Write for Price List. 


BLUM'S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ill. 











LIGHT- 
ING 
RETOUCH- 
ING 
COLOR- 
ING 


Intensive, personalized, one-week courses, 

planned for the average studio owner 
or employee. Basic fundamentals coupled with 
advanced training — not theory but practical 
work under actual studio conditions. Complete 
schedule mailed on request. 


LK SCHOOL of 


PROFESSIONAL | 
PHOTOGRAPHY 


MARYVILLE. MISSOUR! J 





CIRKUT CAMERAS 


OFFICIALLY SERVICED 


Bought — Sold —Overhauled 


GABRIEL ALLEN — 15 EXCHANGE PLACE 
JERSEY CITY, N. J. 











96 Pages—Largest Assortment 
PHOTO FRAMES:-MOUNTS 
®ALBUMS and MAILERS 
WRITE 


hah teBem Fastest Service! Lowest Prices! 


INTERNATIONAL SALES CO. Dept.PP 
414 E. Baltimore St, © Baltimore 2, Maryland 


FREE CATALOG 





STUDIOS FOR SALE 





PORTRAIT STUDIO — Excellent location, county seat in mid 
west Ideal for man and wife. Price $2,800.00. Write P-88 
care this journal 4-1 


PHOTO STUDIO doing $9,600.00 
5,550. Price $3,000.00 


PROMOTION TYPE 
now running $8.00 
street, downstairs, 


yearly. Oklahoma town of 
Kashfinder, Wichita, Kans 4A-lc 


studio catering mainly to service personnel 
to $10.00 average. Located on the main 
Norfolk, Va. Write T-53 care this journal 

4-| 





SITUATION WANTED 


The insertion of an advertisement under ‘‘Situation Wanted"’ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his ad- 
vertisement for a position, if only with a postcard. The 
publishers will appreciate being advised when employees 
fail to accord this courtesy to employers. 











SALESLADY, 
sales ability. 
aggressive; 
Permanent 


RECEPTIONIST Better than 
Many years experience Dependable; reliable; 
ethical; refined; mature Pleasing personality 
Best reference. Write H-44 care this journal. 4-1c 


PROOF-PASSER, saleswoman, experienced in_ tactful 
to any type clientele, executives, brides, schools; 
baby portrait sales. Willing to travel. Qualified for reception 
room duties. Promoter. Conscientious, reliable, mature. Refer 
ences. Write H-45 care this journal 4-1 


EX-GI WANTS 


average; excellent 


selling 
expert in 


position as apprentice to photographer 
GI Bill. Has had experience with Marine Corps Photography 
Section. No preference to locality. Keith Wiseheart, Wonewoc, 
Wis 4-\c 


PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING 
PRINTING, ENLARGING, COLORING, COPIES 
a finishing serivce at reasonable prices Fine quality 
and fast dependable service known the country over. 


Write for QSBORNE LABORATORIES 


Price List 
505 ELM ST. CINCINNATI, OHIO 


TOP QUALITY PHOTO MOUNTS 


SPECIAL CLOSE-OUTS at Rock Bottom Prices. Write at once 
because at these prices they won't last long. 


under 








Also ask about our 


METAL PHOTO FRAMES 


NU-WAY COMPANY 


1702 W. Central Ave. Toledo 6, Ohio 
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7 the qualitrcolor service to the trade 


1 Sold Only Through 
Leading Professional Photographers 





CCA Hi-Fidelity Color Prints are the very best in 
single print quality. They provide most critical color repr 
requirements and supply high quality exhibition 


and display valves so necessary for acceptance. 


CCA Commercial Color Prints bring high quality to 


Hi-Fidelity Color Prints 
> Commercial Color Prints 

Duplicate Transparencies 

Display Transparencies 


short quantity color reproductions. Lower prices possible because 


of exclusive manufacturing techniques perfected by CC A 


CCA Duplicate Transparencies are fully masked, color corrected 

facsimile reproductions. They satisfy critically minded 

lithographers and engravers. Sizes up to and including 8 x 10 
CCA Display Transparencies ore high quality color reproductions 

te. efor. Detaile used for display work where highest quality natural color 

is a must. May be made in sizes up to and including 40 x 60 


photographic 
oe. COLOR CORPORATION OF AMERICA 


JOE SNYDER — President laboratories 
P.O. Box 546 * 610 South Armenia Ave. * Tampa9, Florida * Telephone 8-3816 





EVERYTHING 


New Extra Fine Grain Developer 
PROMICROL 


DEVELOPER REPLENISHER 
20 ozs. $ 1.10 
32 ozs. 2.00 64 ozs. 
28 ozs. 5.00 2% gals. 
“a gals. 20.00 


Send for free specimen copy of our monthly magazine 
SNAP SHOTS containing bargain lists. 


$ 3.25 
10.75 


GEO. INC. 


57 East 9th Street New York 3, N. Y. 








e Ideal Stereo Viewer 
For Wedding Photographers 


Lampco GRANDVIEW 


Include one or several when you deliver 
your stereo shots to the new bride. Will 
she be pleased! You'll have a life-long 
customer, plus a rush of referral business 


The Grandview is a scientifically designed pre- 
retail cision viewer that collects light from all angles, 
price distributing it evenly on entire transparencies 

Image always in focus...even with eyeglasses 


$998 Money back guarantee of satisfaction... you 


patented must be pleased 


Buy from your local supplier. Write for further information. 


LOS ANGELES MOLDED PRODUCTS CO. 
11129 Chandler Blvd. © North Hollywood, Calif. 


Use Imported CaSsTELL 
graphite-saturated Retouching 
Leads, extra strong and pure, 
in degrees ranging from 
the very soft to the extremely 
hard, 7B to 10H. The hard 
degrees can be sharpened to 
a needle point. Expert 
Retouchers insist on CASTELL— 
world’s finest Retouching 
Leads. Handy tubes of 6 and 
12. Ask your Photo Supply 
Store to order them. 





A) FABER CASTEL 
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and School Work — Send for Descriptive Literature. 


2095 Moore St. 





THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — the camera that — 


Speeds up sittings — Permits more presentable proofs — Has an automatic parallax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That is a ‘'MUST’’ for Children 


MACVAN MANUFACTURING COMPANY 


San Diego 1, Calif. 





THAYER & CHANDLER /. 


OVS 


ben the perficeler erftst 
SEND FOR CATALOG 
Number 52 


910 WEST VAN BUREN Ste@FE <HICAGO 7, ILLINOIS 








Bind Your Copies 


of THE PROFESSIONAL PHOTOGRAPHER each 
month. The magazine is much too valuable to 
discard and, in the course of a year, your 12 
issues will give you the equivalent — in the 
finest halftone reproductions that money can 
buy — of any photographic annual published. 
A complete index for the year is bound in the 
December issue. 


ie 
Handsome Binders 


covered in blue simulated leather are now 
available for $3.75 postpaid. Each accommo- 
dates 12 issues with room for index at front 
or back if you prefer to remove it from the 
December issue. Takes only a moment to slip 
in the latest issue; it may be as quickly re- 
moved at any time. All issues open flat. 


Better send your check today. 


Charles Abel Incorporated 


519 Caxton Bidg. Cleveland 15, Ohio 





DON’T JUNK THAT CAMERA! 


We specialize in quality custom-made bellows for all 
cameras, domestic or imported, modern, obsolete or dis- 
continued. Made from genuine leather or Vinyl with 
satisfaction guaranteed. Tell us your problem and ask for 


prices. 
W. |. WILLIN & COMPANY 


5234 E. Valley Blvd. Los Angeles 32, California 




















FREE ON Our new 1953 
REQUEST! Sate: = 


describes and il- 
lustrates our wide line of services which 
mean extra profit for you — everything 
in coloring from miniatures to oil paint- 
ings, in a range of prices to fit the 
pocketbook of any customer. 

Write for it today 


THE WALTER GAEHLER CO. 


510 South Clinton St. Syracuse 2, N. Y. 
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RETOUCHING AND COLORING 


OIL COLORING for studios. 8x10, 75c; 5x7 and smaller, 50c 
Lillian Wommer, Shakopee, Minn. 3-3¢ 





NESSEL 10,000 negatives neatly retouched. Better than ever. 
Try me and see. Paul A. Nessel, 1033 Erie St., Oak Park, Ill. 

3-2 
RETOUCHING, ETCHING — Fine stroke. Any price or quality 
required. Harold Hasse, 53 Platt Ave., Rochelle Park, N. J 

2-3c 
EXPERT OIL coloring by hand. Your studio prints in beautiful, 
clean finish. 8x10, $1.00; specialty children and school pictures 
Reliable prompt mail service. Lillian Hill, 812 Riverside Drive, 
New York 32, N. Y. 3-3c 


EXPERIENCED NEGATIVE retoucher. Reliable and prompt 
service for all year round studio work. Herta Kramer, 4500 
Broadway, New York 33. LO 7-6210. 3-4c 
SIX COLORISTS quality hand coloring. Send 5x7 portrait and 


$1.00 for sample Grade A oil. Six Colorists, Box 602, Oak 
Park, Ill. 3-2 


CUSTOM RETOUCHING for professional photographers only. 
Personalized attention. Skillful corrections. Send sample and 
state requirements. Planet Retouching Service, 89 Sigourney 
St., Dept. R, Hartford 5, Conn 1-12c 


ULTIMATE IN retouching by Oriental expert Shoji, 2323 
Clifton, Chicago, Ill. 4-1¢ 
RETOUCHING — SEND negetive for sample of work Ethel 
Blair, 4070 5th Ave. N. E., Seattle, Wash 4-1¢ 
PHOTO COLORING, A-1 quality, for good photographers 
Sample free. Betty Anderson, Prentice, Wis 4-1 
PROFESSIONAL ARTIST offers photo coloring. 16x20 canvas, 
$30.00; delicate miniatures, $7.00, $10.00. Bridal specialties. 


Light, heavy oils, tints, pastels Write for details Elizabeth 
Carver, 155 W. Main St., Bennington, Vt 4-2 


One-Day Service... 


. on EKTACHROME sheet and roll film processing. Fresh 
solutions, automatic controls. All orders mailed within 24 
hours — except weekends, of course. Also, high fidelity, 
individually corrected DYE TRANSFER PRINTS from any 
size transparency. 


MEISEL PHOTO & COLOR SERVICE, INC. 
2409 N. Pearl Phone PRospect 0960 Dallas, Texas 


PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 


Michigan Photo Shutter Co. 


3605 So. Burdick St. - - Kalamazoo 2, Mich. 




















Organizations 


Arizona Prof. 
Photog. Assn. 


Dates 


City 


Phoenix 


Headquarters 
Hotel 


Arizona 
Manor 


Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 


For Information 
Write 


Mrs. Byrl Waller, Sec., 
331 W. Washington St., 
Phoenix 





Ontario Society 
of Photogs. 


May 3-5 


Niagara Falls, 
Ont. 


General Brock 


Ken Poste, Pres., 364 Dundas 
St., Woodstock, Ont., Canada 





Connecticut Prof. 
Photog. Assn. 


May 9-10 


Hartford 


Garde 


George S. Heilpern, Pub. 
Chrm., 29 Pearl St., Hartford 





Montana Prof. 
Photog. Assn. 


May 9-11 


Great Falls 


Park 


Robert D. Andersen, 30814 
Central Ave., Great Falls 





Prof. Photogs. of 
Iowa 


May 16-18 


Des Moines 


Savery 


Julius Stern, Sec., 
Shenandoah 





Maine Prof. 
Photog. Assn. 


May 19-20 


Portland 


Eastland 


Miss Adelaide Anderson, Sec., 
14 Lisbon St., Lewiston 





Prof. Photog. Assn. 
of California 


July 9-12 


San Francisco 


Palace 


Henry L. Newman, Sec., 
5761 64th St., Sacramento 





Tennessee Prof. 
Photog. Assn. 


July 10-12 


Nashville 


Hermitage 


John W. Tallent, Sec., 
611 S. Gay St., Knoxville 





Virginia Prof. 
Photog. Assn. 


July 18-20 


Old Point 


Comfort 


Chamberlin 


Mrs. Rita Clarke, Sec., 
2701 Chamberlayne Ave., 
Richmond 





Texas Photog. Assn. 


July 24-26 


Brownwood 


Brownwood 


Harper Leiper, Sec., 
1009 Isabella St., Houston 





Photog. Assn. 
of America 


Aug. 29-Sept. ‘ 


Chicago 


Conrad Hilton 


Fred Quellmalz, Jr., Exec. 
Sec., 152 W 


Milwaukee 3, Wis. 


. Wisconsin Ave., 





Photog. Assn. of 
New England 


Sept. 12-14 


Swampscott, 
ass. 


New Ocean 
House 


Anton Hanania, Sec., 26 
Emerson St., Newton, Mass 





Rocky Mountain 


Prof. Photog. Assn. 


Sept. 12-14 


Denver, Colo. 


Albany 


John C. Maxwell, Sec.. 
3356 S. Broadway, 
Englewood, Colo. 





Prof. Photog. 
of Louisiana 


Assn. 


Jan. 23-24 
1955 


New 


Orleans 


Monteleone 


George W. 
1490 Fairfield 
Shreveport 


Shorter, Sec 


Ave., 





Oklahoma Photog. 


ssn. 





Feb. 20-21 


Wm. H. Krouse, Sec., 
311 E. Broadway, Fairview 








EXPERIENCED RETOUCHER. Careful 
Langston, 


mail orders. Julia R. 


4, Il. 


RETOUCHING, ETCHING — 
Prompt service. Arthur 
1656, Tulsa, Okla. 


EXPERT RETOUCHER and 
orders. Guaranteed work. 
Springfield, Ohio. 


ae. &. 


professional 
Crowell, 


etcher. 
Ruth Stabler, 


work, 
Professional 


Prompt 


and prompt attention to 


Jackson Blvd., 


Retoucher, 


attention 
116 Larchmont 


Chicago 

4-tf Ohio 
quality. 
Box 
4-3c 


to mail 
Rd., 
4-\c 


EXPERT 
sample. 
Denver, 


RETOUCHING, 
service 
BR. 3418 


QUALIFIED RETOUCHERS 


Enterprise 


Retouchers, 1 


RETOUCHING, 


State requirements 


Colo 


ETCHING 
Mildred Fredell, 


round s 
Clevelan 


for dependable 
2716 Sprecher 


year 
Ave., 


Portraits or candids 
886 So. Wash 


coloring 
Evelyn Goll, 


Many 
400 E 


years 
25th St., 


experience 
Minneapolis, 


ervice 


d | 
4-] 


Free 


ington 


4-1¢ 


Prompt 
Minn 
4-\« 





Your photos and products sell themselves when 
mounted in 
POBLOCKI DISPLAY CASES 
They will show the way to increased 
— Write today 


Polblocki and Sons 


2159 S. Kinnickinnic Milwaukee, Wis 


LOW PRICE POSTCARDS 


that allow you a neat profit. Not actual photographs, but good 
quality. They cost less and you can sell for less, thus tapping 
many new markets. Non-curling, fine detail, gloss finish, type set 
titles; your name imprinted on back of each. Write for details. 


R. W. BOBERG CO. °° COPELAND. AVE. 


LA CROSSE, WIS. 


sales 


Avenue 
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C, olor Post Cards 


Liberal Profit for You! 





When you sell a color transparency 
shot to a Hotel, Motel, Resort, 
Restaurant or Manufacturer, sell 
a supply of color postcards along 
with it. We'll print the color cards 
for you or your customer. 


e Color proof before printing 
e Superb quality 
¢ Good delivery 


Send for Price List and Samples. 


JAMES J. GILLICK & CO. 
2061 Center Street 
Berkeley, California 






Caeoamarcen 


MAILING WEIGHT 


AND COSTS 
© SAVES 
PACKAGING TIME 
AND COSTS 


Rigid, heavy corrugated construction 
ASSURES SAFE DELIVERY OF . +e 
Photographs 

Artwork 

Drawings 

* Photostats 

* Presentations 

Available in a wide choice of 
stock sizes 

Write for samples and prices. 


Piprewa.... 
PAPER PRODUCTS CO., INC. 
Manufacturers 


2425S. Rockwell St., Chicago 8, III. 
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FILM HOLDERS REPAIRED 


AS GOOD AS NEW — SAVES YOU MONEY 


ighly efficient production methods enables us 
to offer this service at relatively low cost. 
\) 


ALSO @ Repair and Rebuild 
OTHER SIZES studio equipment 











REPAIR 
PRICES 


.. $1.40 @ For Sale: 
1.50 Holders 
1.75 Bellows 


Hoffman Professional Camera Repair Service 
18 Monticth St. « Bklyn 6, N. Y. 





HELP WANTED 


The insertion of an advertisoment under ‘‘Help Wanted"’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
a postcard, and to return samples of work, efc., promptly. 
The publishers will appreciate being advised when em- 
ployers fail to accord this courtesy to employees. 











WANTED: PHOTOGRAPHER who can handle commercial, news, 
portrait shooting and darkroom work. Give experience, training 
and references. Salary determined by qualifications. Write C 
William Horrell, Director, Photographic Service, Southern 
Illinois University, Carbondale, Ill 4-l\c 


PORTRAIT PHOTOGRAPHER — One of Michigan’s largest studios 
has opening for experienced camera man 26 to 45 with sales 


ability. Strobe equipment. Schools, studio and commercial 
Real opportunity for aggressive man with personality. References 
required. Information confidential. In the heart of best fishing 
and hunting in Michigan. Salary open. Write M-42 care this 
journal. 4-3 
STUDIO MANAGER — Photographer (man or woman) with 


promotional experience for established coupon studios. Oppor 
tunities on west coast and Rocky Mountain area. State qualifica 
tions, age and salary expected. Write A-31 care this journal 


4-| 
YOUNG COMMERCIAL photographer. Good paying job with 
future. Hinkle’s Studio, 118% E. 8th St., Chattanooga, Tenn 
4-2 


PORTRAIT PHOTOGRAPHER with at least five years experience 
in camera room for steady position. State details and salary 
expected in first letter. Marion Dumaine Studios, 525 Canal St., 
New Orleans, La 4 





MISCELLANEOUS 


3-D SAMPLE WEDDING slides, available to established studios 
Write for details. Telaak Studio, 3090 Main St., Buffalo, N. Y. 
2-3 





RECTIONS 


) Le eG 


PORTRAIT AND COMMERCIAL 
NEGATIVE RETOUCHING 
BY A LEADING SPECIALIST 





21 EAST VAN BUREN ST. CHICAGO.ILL. 











Professional Dealers Who Want Your Trade 








AKRON, OH!O—Metzger Photo Supply Co., 
Main Street; 52 East Mill Street. 


1091-3-5 South 





MILWAUKEE, WIS.—Eastman 
Milwaukee Street. 


Kodak Stores, Inc., 745 North 





ALBANY 7, N. Y.—Camera Exchange, Inc., 
AUSTIN 21, TEXAS—Capital Photo Supplies, 


‘116 State : Street. 
2428 Guadal Pp 





MINNEAPOLIS a2, 
South 5th Street. 


MINN.—Eastman Kodak Stores, Inc., 114 





_Street. 
BALTIMORE 1, 
Charles Street. 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
_ Street. 


MD.—Eastman Kodak Stores, Inc., 209 North 








BROOKLYN, N. Y.—Joseph_ Smith, 735_ Fulton ‘Street. 
BUFFALO 3, N. Y. —J. F. Adams Co. + Inc., 529 Main Street. 


CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North Wa- 
bash Avenue. 


CHICAGO, ILL.—Mid-West Photo Supply Co., 27 East Adams 
Street. 


CINCINNATI, ¢ OH1O—Eastman Kodak Stores, Inc., 27 West 4th 


DALLAS, TEXAS—Eastman Kodak Stores, 
Street, Box 171 0. el 


DENVER 2, COLO. —iietiintn Kodak Stores, 
fornia Street. 


Inc., 2012 N. Akard 


1635. Cali- 


Inc., 





INDIANAPOLIS 9, IND.—The H. 


Capitol Avenue. 


Lieber Company, 440 N. 


KANSAS CITY, MO. Eee Kodak Re 
Street. 


Inc., 1010 Walnut 
LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 
Hill Street. 


MEMPHIS, TENN.—The Memphis 
South Court Avenue. 


Photo Supply Co., 123-125 


NASHVILLE 3, TENN.—Geo. 
Street 


NEW ORLEANS ; LA.—Eastman Kodak Stores, 
Street. 


NEW YORK 10, N. ¥.—Medo Photo Supply Corporation, 
910 Broadway. 

NEW YORK, N. _ Y.—Eastman Kodak Stores, Inc., One West 39th 
Street (Off Fifth Avenue), New York 18, N. Y. 


NEW YORK, N. Y.—George Murphy, Inc., 57 East 9th Street. 
NEW YORK, N. Y —Willoughby’s Inc., 110 West 32nd Street 


PHILADELPHIA 7, PA.—Eastman Kodok Stores, Inc., 1020 Chest 


nut Street. 


PITTSBURGH 22, PA.—Eastman Kodak Stores, 
Street. 


PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street 
1101 


C. Dury Company, 420 Union 





Inc., 928 Canal 


902- 





606 Wood 


Inc., 


ST. LOUIS 2, MO.—W. Schiller & Co., 


SAN ANTONIO, TEXAS—Southwest 
_nue E. 

SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc 
Street. 

SEATTLE, 
_ Avenue. pee es 

SYRACUSE 2, N. Y.—Francis Hendricks 
Warren Street. 

TOLEDO, OH!IO—George lL. 


Clark Ave 
403 Ave 


Inc., 


Photo Supplies, 


-» 216 Post 


WASH.—Eastman Kodak Stores, Inc., 1319 Fourth 


Co., Inc., 339 South 


Kohne, Inc., 602 Summit Street 








PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards — mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don't turn 
down quantity orders. We do the work — you get the money. 
Send today for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, P. O. 
Box 1941, Bridgeport, Conn. 2-tf 


THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc- 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and mos? 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio. 9-tf. 


EXPLORE TV MOVIE 
automatically Big profits Bridgamatic 
quickly Recoups cost quickly 
microfilm models available. 
Supply, 602 W. 52nd St., 


markets — Process 16/35/70mm_ films 
develops and dries 
Reversal, negative/positive, 
Reasonably priced. SOS Cinema 


New York 19, N. Y., Dept. we. 4-3c 


COPYRIGHT AGENCY established in Rome, 
graphic agency or photographers 
photographic essays or reports; 
Write to Ica Press, 


Italy, seeks photo 
interested in exchange of 
royalty or out-selling copyrights 
Casella Postale 517, Rome, Italy. 4-1 


Make MONEY itll 


em Seve Chemicals! 


WRITE TODAY FOR COMPLETE DETAILS 
4 ae SMELTING & REFINING CO. 
15 VICTORY ST. + LIMA, OHIO 





WANTED TO BUY, 
view camera, 14” 


215 €. S7th S., 
RETIRING SALE — Velox 


8x10 contact printer, table 
lens with shutter. The Bettmann Archive 
New York 22, N. Y 4 


model 8x 


Rapid printer, Type Ill; also Pako 
electric dryer. Used summers only One Kodaslide table 
viewer, Model B. Box 183, Leke George, N. Y 4-1 
STUDIO WANTED — Quality portrait, $25,000.00 gross Will 
consider working partnership John Hildreth, 799 Hartford 
Worthington, Ohio ] 


FOR SALE: Velox Rapid printer, New electroni 
system recently installed. $200.00. Sayre Studio, Clarksburg 
W. Va. 4.) 


Type Il 


R BRUSHES 


| Send for 
_ WORD xc C0 
BR RUSH 6. wh ‘ Catalo 


=n 1, CHICAGO 81 
on 


HOLD THAT BABY 


SAFELY AND COMFORTABLY 
Transparent — Self Adjustable 
Baby put’. Slickest 


Free circular or send 14.50 for immediate shipment. 


ree 





“stays thing you ever used. 


Belts and buckles irritate baby: speed the job with 


NICHOLS BABY POSER 


325 MILL STREET BRISTOL, PA. 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00. 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per 
Minimum charge $3.00. 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi- 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements. 

CASH MUST ACCOMPANY ALL ORDERS. 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement ore set in capitals; no other display being permitted. 


word; 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%”, $10.00, etc., each count as one word. 

DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month. 

FOR MORE DETAILED INFORMATION concerning our Deposit 
System, Confidential Service, etc., write for rate card. 

MAKE ALL CHECKS PAYABLE, and address correspondence, to 


Charles Abel Incorporated, 519 Caxton Bidg., Cleveland 15, 
Ohio. 








CIRKUT OWNERS — Cirkut operators, 
L. Grose, Box 1941, Charlotte 1, N 


WANTED: GRAFLEX, 5x7 Home Portrait, 
Forrest Miller, 3726 Sudbury Rd., 


SEE THE OLD Reliable for real bargains. All 
15 day trial and money refunded if not 
Cooke portrait lens F/4.5, diffusion device, 
13” Cooke portrait lens F/5.6, diffusion, $100.00; 12” Goerz 
Dagor F/6.8, like new, in barrel, $150.00; 16%” Goerz Dagor 
in finest condition, F/7.7 in barrel, $225.00; 15%” Cooke 
portrait anastigmat F/5.6 in shutter, $125.00; 18” Wollensak 
Verito in Studio shutter, $60.00; 19” Wollensak Vitax F/3.8 
in shutter, $50.00; 15” Carl Zeiss Unar F/5.4 in barrel, 
$150.00; 12” tlex Paragon F/4.5 in barrel, new, $150.00; 
10” Bausch & Lomb IC Tessar F/4.5, new, in barrel, $135.00; 
10” Ilex Paragon F/4.5, new, in barrel, $100.00; 10%” triple 
convertible Turner-Reich F/6.8 in shutter, $125.00; 8” 
Turner-Reich triple convertible F/6.8 in shutter, $90.00; 8%” 
Steinhei! Unifocal F/6 in barrel, $50.00; 10” Carl Zeiss Planar 
F/4.5 in barrel, $125.00; 10” Carl Zeiss Tessar F/4.5 in 
barrel, $100.00; 12” Turner-Reich triple convertible F/6.8, new, 
in shutter, $160.00; 12” Voigtlander Euryscope F/6, Water- 
house stops, $40.00; 14” Hugo Meyer Aristostigmat F/6 in 
barrel, $125.00; 14” Goerz Celor F/5.5 in barrel, $100.00; 
16%2" Goerz Celor F/5.5 in barrel, $150.00; 162” Bausch & 
Lomb convertible Series Vil one element, $40.00; 16” Ilex 
portrait lens F/4 in shutter, diffusion, $100.00; 14” Dallmeyer 
Dallon telephoto F/5.6 in barrel, $90.00; 15%” Wollensak 
Velostigmat F/4.5, diffusion device, in shutter, $150.00; 12” 
Wollensak Velostigmat F/4.5, new, in barrel, $160.00. 
Hundreds more. State requirements. Send for latest list of 
lenses Fifty years without a displeased customer. Joseph 
Smith, 735 Fulton St., Brooklyn 17, N. Y. 4-1 


COLOR ies 


contact me immediately 
S. A- 

R. B. Write or wire 
Cleveland, Ohio 4-1 
goods sent on 


satisfactory. 12%" 
like new, $110.00; 


CLUE 
FOR THE PROFESSIONAL 





ROCKFORD co. 
317 MARKET ST. ¢ ROCKFORD, ILL. 


The 
DYE oe PRINTS 


WE NEED: 11x14 view cameras, 8x10 Studio outfits, 
printers and 11x14 and 8x10 Pako printers, 
Graflex, Verito and other lenses, Pako 
Electrogloss dryers, Eastman 17x21 paper holders, 7x17, 8x20 
and 12x20 film holders Cash or trade. Mid-West Photo 
Supply Co., 27 E. Adams St., Chicago, Ill 4-1 


8x10 ANSCO STUDIO camera, split 5x7 back, 
13” F/4.5 portrait lens. Other equipment 
Write B-60 care this journal. 

MIRACLE TWO-IN-ONE 
dope and varnish. Dries 
tooth. Bright Laboratory, 


Morse 
5x7 home portrait 
Print-machines and 


sturdy stand; 
Best offer takes all 
4-\c 


retouching solution serves both as a 
quickly, not sticky, gives plenty of 
Newcomerstown, Ohio 4-| 
LOCAL PHOTOGRAPHERS — 
graphers take your business? Let us process 
Camera equipment available. Write for information and 
samples. A & N Photo Service, 733 8th St. S. E., Washington, 
an oF 4-1 
ANSCO 5x7 CAMERA, 
portable studio tripod, 912” Verito lens, three lens boards, 
two Packard shutters, lens shade, sync. cords, plugs, carrying 


case. Like new, $185.00. Loren Dunmire, 1524 Williston, 
Waterloo, lowa. 4-1 


PROFESSIONAL EKTACHROME 
professional Printon prints, dye transfer prints, Coloren illumi- 
nated frames, color post cards, professional stereo duplicates 
Write for prices. Coloren Laboratories, 1556 Piedmont, Atlanta, 
Ga. 4-1 
HALLDORSON HEADSCREENS, 
finer lighting, Proof printers 


Why let transient school photo- 


your packages 


split back, 5x7 back, 4x5 back, Ansco 


processing, 24-hour service, 


Fluorescent studio lamps _ for 
to eliminate proofing drudgery, 
Print displayors, motor driven or manually rotating pages for 
attractive displays. Dealers or direct. Order free circular. 
T. E. Halldorson & Co., Wilmette, Ill 4-1 
NOW, MR. Professional Photographer, a copy service tailored 
to fit your studio needs. Sepia tone wallet size copies from 
any print or negative. Professional quality. 20 for $1.00 plus 
10c postage. No COD’s please. Federal Laboratories, yr 
Grand, Kansas City, Mo. 4-l\c 


AUTOMATIC PRINTERS for 
Velox-rapid Type 2, one Velox-rapid Model A, 
and Pako Jr. Ansco 8x10 Studio camera, 
Two floor sinks. Good condition 
Darby, Swannanoa, N 


sale. Two Kodak Model C, one 
Pako Model B 
Model 5A, complete. 
Must sell, best offer. W. E 


4-lc¢ 





Copies 


Coloring — 





Sprague-Hathaway, Inc. 


Established 1874 


Portraits — Restorations — Enlargements — 
Finished in Black & White—Sepia—Colors—Oils 


Rubbed in Transparent Oils and Heavy Oils 
Custom Made Photo Mounts — Frames of Every Description 


Catalogue Upon Request 


West Somerville 44, Mass. 
Murals 








Professional 
Photographer 


April - 


1954 








FOLDERS 

Distinctive SCHOOL FOLDERS printed with 
the school insignia, that finishing touch, 
that means so much to the graduate, and 
gives you that added prestige. These 
SCHOOL FOLDERS are smartly styled, 
unique in design, made of quality mater- 
ials, that will give you an advantage in 
the competition today. 





SCHOOL ALBUMS 


SCHOOL ALBUMS mean extra sales. 
These attractive SCHOOL ALBUMS 
have a mottled stock cover, with a 
feathered edge. Senior Year Book, 
is printed on the cover in silver and 
black giving it a smart appearance. 
The inside has a place for recording in- 
formation, the graduate’s picture, the 
class picture, and space for autograph. 
It is the Album that every graduate will 
want to own. 


MINIATURE 
EXCHANGE 
CARDS & THANK- 
YOU-CARDS 


These attractive Cards for 244 x 3% 
prints with envelopes are just what the 
radvate will want to say Thank You 
i that graduation gift. Show them to 
your customers and watch your sales 
grow. 











OHN BYRNES CO. inc. 


33 LYMAN ST., SPRINGFIELD, MASS. 





Books We Think 
You Should Have 


We seldom carry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smalle 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order 
ing from us. For this reason we sell no books on open ac 
count or C.0.D., but only if, in our considered opinion, they 
will be a valued addition to a studio’s reference library 


(-] ARCHITECTURAL PHOTOGRAPHY OF HOUSES 
By Robert C. Cleveland $7.50 
COMPLETE ART OF PRINTING AND 
ENLARGING, By Dr. O. R. Croy 6.00 
NEGATIVE AND PRINT RETOUCHING 
By Anne J. Anthony 5.50 

}] COMPOSITION IN PICTURES 
By Ray Bethers 5.50 
[] 16MM SOUND MOTION PICTURES 
By William H. Offenhauser, Jr 
] ADVANCED PHOTOGRAPHY 
By Andreas Feininger 
] SUCCESSFUL PHOTOGRAPHY 
By Andreas Feininger 

~~] WHAT'S WRONG WITH THIS PICTURE? 
By Charles Abel 
CHILD PHOTOGRAPHY 
By Josef Schneider 
FRED ARCHER ON PORTRAITURE 
By Fred Archer 

"| PROFESSIONAL PORTRAIT LIGHTINGS 
By Charles Abel 
CHILDREN BEFORE MY CAMERA 
By Adolf Morath 

[] PICTORIAL LIGHTING 
By William Mortensen 

[.] PHOTOGRAPHING PEOPLE 
By Hugo van Wadenoyen 
OUTDOOR PORTRAITURE 
By William Mortensen 

[_] THE MODEL 
By William Mortensen 

[_] FLASH IN MODERN PHOTOGRAPHY 
By William Mortensen 
FUNDAMENTALS OF POSING 
By Shepard & Meyer 

(_] CANDID WEDDING PHOTOGRAPHY 
By Henry Lefebvre 

] COMMERCIAL PHOTOGRAPHIC 
LIGHTINGS, By Charles Abel 

] LIGHTING FOR PHOTOGRAPHY 
By Walter Nurnberg 

[-] CORRECTIVE PHOTOGRAPHY 
By Lewis L. Kellsey 
FILTER MANUAL 
By Carl Bakal 


(In Ohio, add 3% for state sales tax 


519 ox 


harles Abel Incorporated 
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do you want to know 


about Iuozave 


As THE leading manufacturer of Stereo products designed 
specifically for the professional photographer, we are frequently 
questioned on the special problems of this exciting new field. 
Here are some of the most asked questions and their answers: 


Q Is there much work involved in shooting Stereo? 


A Taking Stereo pictures is extremely simple, almost fool- 
proof. Color film processing is done for you by Kodak 


Retouching and darkroom work are completely eliminated 


What are the costs? What can I charge? 
Approximate costs: Bulbs, $5.00; film, $4.00; 
slide binders, $4.00; labor, $15.00; Model 
3D-100 album and viewer, $16.50 (professional 
price). Total cost, about $44.50. Charges: Minimum 
$100.00 for 20 slides, $3.00 for each additional slide 


re) Will Stereo hurt my regular wedding business? 
Al Definitely not. With the new Holson Stereo Bracket (illus 
below), you can mount the Stereo Realist and Speed Graphic 
‘cameras together in perfect synchronization. In this way, one photographer 
can shoot a black and white album plus a Stereo album. The only inves? 
ment is $4.00 for the color film, and the Stereo shots can be taken on 
peculation. Photographers who now are doing this find that the percer 
tage of Stereo sales in addition to black and white is very high 


Isn't slide mounting difficult and time 
re) consuming? 
Not any more. The Holson all plastic 
Al Stereo mount automatically aligns the 
slides for perfect viewing or projecting. You 
can actually mount a complete Stereo roll in 
less than 10 minutes in these permanent, un 
breakable slide binders. 
You can increase your business and your profits with Stereo. 
Become the Stereo photographer in your area. Start today! 


HOLSON BINDERS, INC. 


762 Wythe Avenue Brooklyn 11, N. Y. 
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Kodak announces 


a remarkable new 


black-and-white 


sheet film 


Kodak Royal Pan Film 


During the past year Kodak has been quietly 
trade-testing a remarkable new sheet film. 
The new product is fittingly named Kodak 
Royal Pan. It gives photographers a regal 
new negative material with many desirable 
characteristics. 

Royal Pan provides much greater speed 
with no increase in graininess; it has an in- 
herent ability to record shadow detail while 
simultaneously achieving excellent high- 
light separation; it has extraordinary expo- 
sure latitude; it minimizes the danger of ex- 
cessive contrast because of development 
errors; and it has what emulsion researchers 
call “increased acutance’’—pictures made 
with it appear sharper. 

With the new emulsion incorporated in 
Kodak Royal Pan, the Kodak Research Lab- 
oratories have taken a giant step forward in 
basic emulsion-making science—a way to 
greatly increase film speed without an at- 
tendant increase in grain. The new material 
has an A.S.A. rating of 200 for daylight; for 
tungsten light, 160, with graininess features 
slightly better than those of popular Kodak 
Super Panchro-Press, Type B. In actual use 
at a gamma of about 0.7 (portrait gamma), 
Kodak Royal Pan Film will prove to be 
about one full stop faster than Super Pan- 
chro-Press, Type B. 

For those who are technically inclined, 
the sensitometric curve for Royal Pan Film 
shows a sharp toe portion and a long den- 


sity scale. These result in unusual latitude and 
extremely good shadow detail. 

The shape of Royal Pan’s shoulder on the 
sensitometric curve gives the photographer 
excellent separation in the highlight areas. 
This becomes very important when develop- 
ment must be extended to compensate for 
underexposure. This characteristic is also 
highly desirable when the range of illumi- 
nation on the subject is extremely broad. 

In addition to its extraordinary exposure 
latitude, Royal Pan exhibits remarkable 
freedom from the danger of excessive con- 
trast through errors in development. Be- 
tween these two advantages of great expo- 
sure latitude and a lessening of the danger 
of excessive contrast through development 
errors, the photographer is permitted a con- 
siderable margin of error in both taking and 
processing the new material. These features 
also lessen the necessity for printing in 
or dodging. The regular use of Royal Pan 
will save time while producing photographs 
that have superior highlights and shadows. 

For day-in and day-out photography, in 
the studio and on location, with sunlight, 
daylight, electronic flash, or conventional 
flash, Royal Pan’s combination of unusual 
features may be the answer to your demand 
for a superior negative material. 

Try it. Your stock house has it in all 
standard sheet sizes. Prices are the same as 
for other Kodak Pan and Ortho sheet films. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


TRADE-MARK 














Do you want an 8 x 10 camera that folds 
for carrying as compactly as a portable 
typewriter—12)4 x 1314 x 4% inches 
with lens? 

Do you want a camera that combines 
the ruggedness of all-metal construc- 
tion with the lightness of aluminum? 

Do you want a bellows extension up 
to 28 inches? 

Do you want all these features—a 


front that rises 4 inches, falls 214 


inches, with vernier adjustment, that 
tilts 30°, swings 20°, slides (right or 
left) 214 inches...a back 


focusing adjustment that also tilts 30° 


with fine 
forward or back, swings 12° right or 
left? 

The answer...the new Kodak Master 
Camera, 8 x 10—five years on the de- 
signing board, to meet the exacting re- 
quirements of professional photogra- 
phers. List price, less lens, just $310. 


Prompt delivery from your Kodak dealer 


Price subject to change without notice. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 











